
CORPORATE 
PARTNERSHIPS 
REPORT
OVERVIEW OF EMIRATES WILDLIFE SOCIETY IN 
ASSOCIATION WITH WWF’S CORPORATE PARTNERSHIPS 

FISCAL YEAR 2016 



2

EWS - WWF – Corporate Partnerships Report – 2016

For further information on specific partnerships, please contact  
 Laila Abdullatif (labdullatif@ewswwf.ae) or 
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experienced independent conservation organisations, with over 5 million supporters 
and a global network active in more than 100 countries. EWS-WWF’s mission is to 
conserve nature and reduce the most pressing threats to the environment by working 
with people and institutions in the UAE and region to implement conservation 
solutions through science, research, policy, education and awareness.
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TAKING BOLD COLLECTIVE ACTION
WWF has embarked on a journey of deep internal transformation that will make 
us stronger and more effective as we tackle the challenges and capitalize on the 
opportunities that lie ahead. 

The time to act is now. We are putting in place a global conservation strategy that 
reflects the way the world is changing, meets the big environmental challenges of the 
age and helps us simplify, unite and focus our efforts for greater impact. 

WWF will continue to deliver locally in crucial ecoregions around the world, but 
sharpen our focus on six global goals – on wildlife, forests, oceans, water, climate and 
energy, and food – and three key drivers of environmental degradation – markets, 
finance and governance. We are creating global communities of practice for each of 
the goals and drivers composed of specialists from WWF and key external partners. 
This will foster greater collaboration and innovation, incubating new ideas and taking 
promising ones to scale, as we unite our efforts toward making ambitious targets  
a reality. 

We know that one organization alone can’t effect the change needed. That is why 
our work on the goals and drives is strongly inclusive of our partnerships with 
institutions and corporations, both local and global. The changes we want to see in 
the world can only come about through the efforts of many actors: local communities 
and multinational corporations, governments and NGOs, finance institutions and 
development agencies, consumers and researchers.

There has never been a stronger sense of urgency for action. In WWF, we are defining 
new ways of working together to make a difference at a scale that matters. We know we 
must redefine humanity’s relationship with the planet. And together we passionately 
believe we can. 
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OUR WORK WITH THE CORPORATE SECTOR
WWF’s mission is to stop the degradation of the planet’s natural environment and to 
build a future in which humans live in harmony with nature. As the 2016 Living Planet 
Report demonstrates, the challenges that the global environment is facing today are 
too big, too interconnected and too urgent for any one organization to solve alone.

Therefore, WWF seeks to work with those who have the greatest potential to reduce 
the most pressing threats to the diversity of life on Earth and together find solutions to 
conservation challenges such as deforestation, over-fishing, water scarcity and climate 
change. Business drives much of the global economy, so we consider that companies 
also have a specific responsibility to ensure that the natural resources and ecosystems 
that underpin their business are used sustainably. Business is also primed to lead on 
rapid adaptation and on the innovative solutions needed to drive change.

By working with business, WWF aims to change behaviour and drive conservation 
results that would not be possible otherwise. 

More specifically, our work with business aspires to do this by:
• promoting better production and responsible sourcing of raw materials that 

otherwise drive deforestation or unsustainable use of water;
• encouraging a switch to 100 per cent renewable energy and away from fossil fuels;
• engaging jointly on public policy;
• supporting the equitable sharing of natural resources; 
• redirecting financial flows to support conservation and sustainable ecosystem 

management;
• raising awareness of the need to consume more wisely; and
• protecting some of the world’s most ecologically important places. 

We do this in a variety of ways, including supporting regulations that stop illegal or 
unsustainable activities, encouraging companies and industry platforms to make 
ambitious commitments and to engage in public policy discussions, and supporting 
credible certification schemes (e.g. Forest Stewardship Council (FSC), Marine 
Stewardship Council (MSC) Aquaculture Stewardship Council (ASC), Roundtable on 
Sustainable Palm Oil (RSPO), Roundtable on Responsible Soy (RTRS). We also publish 
scorecards and reports on company or sector performance (e.g. palm oil scorecard; 
soy scorecard, and sustainable cotton ranking), mobilize public pressure through 
high-profile campaigns on issues related to business activities (e.g. Seize Your Power, 
Virunga, Reviving the Oceans Economy), as well as work in partnership with individual 
companies.

This report presents an overview of the partnerships that EWS-WWF has with 
individual companies.

http://www.panda.org/lpr
http://www.panda.org/lpr
https://ic.fsc.org/en
https://www.msc.org/
https://www.msc.org/
http://www.asc-aqua.org/
http://www.rspo.org/about
http://www.rspo.org/about
http://www.responsiblesoy.org/?lang=en
http://palmoilscorecard.panda.org/
http://soyscorecard.panda.org/
http://wwf.panda.org/wwf_news/?269811/Top-brands-failing-on-cotton-sustainability
http://wwf.panda.org/wwf_news/successes/conservation_highlights_2013___october_edition2/global_campaigns/index.cfm
http://wwf.panda.org/what_we_do/where_we_work/congo_basin_forests/oil_extraction/virunga_under_threat/
http://wwf.panda.org/wwf_news/?244770/Ocean-wealth-valued-at-US24-trillion-but-sinking-fast
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We work with key companies in priority commodity supply chains to reduce 
the impact of commodity production and drive demand for more sustainable 
commodities. Specifically, WWF focuses on the largest companies that buy 
and produce agricultural commodities, such as palm oil or cotton, that drive 
deforestation or unsustainable water use; on fish, both wild caught, such as 
whitefish and tuna, and farmed such as salmon and shrimp; and on forest products 
such as timber and paper. Our engagement with forestry companies includes 
participatory programmes such as the Global Forest & Trade Network (GFTN) and 
the New Generations Plantations (NGP) platform. 

On climate change and energy management, WWF engages the corporate sector 
with the aim of catalysing the transition towards a low carbon future and supporting 
the implementation of the Paris Agreement. Working in partnership with leading 
companies through the Climate Savers programme and in multi-stakeholder 
strategic coalitions such as We Mean Business and the Science Based Targets 
Initiative, WWF leads the implementation of a corporate climate leadership agenda, 
including the adoption of science-based emission reduction targets, the transition 
towards an economy 100% powered by renewable energy, and the responsible and 
transparent engagement of companies in climate and energy policy.

WWF’s work on Water Stewardship promotes responsible business engagement on 
water issues. We define Water Stewardship for business as a commitment to the 
sustainable management of shared water resources in the public interest through 
collective action with other businesses, governments, NGOs and communities. It 
typically starts with improvements in water use and reducing water related impacts 
of internal and value chain operations, and progresses to influencing governance of 
the resource.

WWF’S CORPORATE PARTNERSHIPS
Our cooperation with partners is based on a common understanding of issues, 
shared ambitions or activities, and a willingness to speak out in public. In general, we 
distinguish three types of partnerships with companies: 

1. Driving sustainable business practices; 
2. Communications and awareness raising; and 
3. Philanthropic partnerships. 

Driving sustainable business practices 

Our bilateral partnerships aim to deliver direct conservation results on key issues or 
in priority places by changing practices throughout a company’s operations and value 
chain. These intend to reduce the major environmental impacts of some of the world’s 
largest companies, achieve conservation results that would not otherwise be possible, 
and influence related sectors and markets. 

Most of WWF’s engagement with business is focused on these key themes:
• Food, forest and ocean commodities, 
• Climate & energy, and 
• Freshwater.

http://gftn.panda.org/
http://newgenerationplantations.org/
http://climatesavers.org/
http://www.wemeanbusinesscoalition.org/
http://sciencebasedtargets.org/about-us/
http://sciencebasedtargets.org/about-us/
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Communications and awareness raising

The second way that WWF partners with business is by raising awareness of key 
environmental issues and mobilizing consumer action through communications and 
campaigns (including cause-related marketing campaigns). These partnerships also 
aim to highlight the beauty and uniqueness of places and species for which WWF 
stands. This approach includes, for example, consumer actions to encourage the 
purchase of sustainable products such as MSC-certified fish, or results in companies 
supporting campaigns that inspire action in favour of special places such as the Arctic 
or endangered species like the tiger. 

Philanthropic partnerships

The third approach is articulated through specific programmes with companies to 
fund conservation projects and the institutions that deliver them. Philanthropic 
relationships with companies raise money for the conservation of key places and 
species, and the capability and tools to deliver such conservation.

WWF partners on a philanthropic or awareness-raising level with companies that are 
undertaking substantial action to improve their sustainability performance, or that 
have negligible environmental impacts.

As this report shows, many partnerships with companies use a combination of  
these approaches.

TRANSPARENCY AND ACCOUNTABILITY 
Results and impact, both qualitative and quantitative, are essential. We advocate 
transparency in action by all stakeholders as a crucial step toward sustainability. We 
believe that accountability for results and transparency to our supporters and our 
members on how we deliver those results are key to our approach of working in a 
constructive, cooperative manner with all our partners, including business. We want 
all our partnerships with business to deliver the greatest impact possible. 

All WWF offices are committed to continue or start reporting publicly on all our 
company relationships, their intent, objectives and impacts, of which this report is  
one part. 

THIS REPORT 
The aim of this report is to give an overview of the partnerships that EWS-WWF 
has with individual companies. Funds obtained through corporate partnerships are 
typically used by EWS-WWF to: 

• Directly support activities across EWS-WWF’s programmes in the UAE and gulf 
region,

• Creating opportunities to enhance awareness on sustainability obstacles and 
solutions and build the environmental capacity of companies,

• Support critical operational costs across the organisation

EWS-WWF is responsible for the agreements with the companies concerned for their 
work in the UAE or region. 

WWF works with 
companies to achieve 
conservation goals. 
NGO and company 
partnerships 
involve engaging in 
constructive dialogue 
while challenging 
each other with real 
issues. As such, they 
involve opportunities 
and risks for both 
parties. At EWS-
WWF, we manage the 
risks by having clear 
guidelines and criteria 
in place, including a 
due diligence process. 
In all relationships, we 
maintain and exercise 
the right to public 
commentary.
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Industry  
Financial Services

Type of partnership
Philanthropy
Communication and Awareness 

Conservation focus
General Support

FY2016 budget range (EUR)
25 – 100,000

Industry  
Consulting, Legal, Outsourcing and 
Other Business Services, Food Services & 
Restaurants, Retail

Type of partnership
Philanthropics 

Conservation focus
Oceans, Wildlife

FY2016 budget range (EUR)
25 – 100,000

Abu Dhabi Commercial Bank
In 2016 Abu Dhabi Commercial Bank (ADCB) 
continued its support as Pearl Member under the 
Corporate Membership Programme. This unrestricted 
contribution is used where most needed across EWS-
WWF. Additionally, Abu Dhabi Commercial Banks 
implements an ATM micro donation initiative, where 
by bank customers have the opportunity to make a EUR 
0.25 contribution during cash withdrawals towards 
EWS-WWF conservation work. This initiative empowers 
individuals to support sustainability in the UAE, 
while simultaneous raising awareness and increasing 
knowledge on environmental and resource issues. Abu 
Dhabi Commercial Bank first began supporting EWS-
WWF in 2012 as a platinum corporate member and then 
becoming a 2013 project event sponsor of the Heroes of 
the UAE Private Sector Programme, which encouraged 
changing the behaviours of companies to improve water 
and energy emissions and savings. 

Al Khaja Group
Al Khaja Group is one the UAE’s family business 
houses that owns and operates an array of business 
activities, including fine dining restaurants, premium 
coffee outlets, fast food lounges, ice cream parlors and 
several fashion and accessories brands. In 2016 Al 
Khaja offered philanthropic support to EWS-WWF’s 
Marine conservation programme as part of their annual 
CSR. Their contribution was restricted to the Turtle 
conservation project. 

INFORMATION ON EWS-WWF CORPORATE 
PARTNERSHIPS
The following list of companies is an overview of all the corporate partnership that 
EWS-WWF had in 2016 with a contribution greater than EUR 25,000 (approximately 
AED 100,000). Details of each partnership can be found below: 
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Industry  
Hotels & Recreational Services

Type of partnership
Philanthropics 

Conservation focus
Oceans, Wildlife

FY2016 budget range (EUR)
25 – 100,000

Industry  
Financial Services

Type of partnership
Philanthropic

Conservation focus
Biodiversity, General Support

FY2016 budget range (EUR)
25 – 100,000

Industry  
Retail

Type of partnership
Philanthropic

Conservation focus
General support

FY2016 budget range (EUR)
25 – 100,000

Beach Rotana – Abu Dhabi
In 2016 Beach Rotana Abu Dhabi selected EWS-WWF as 
the chosen recipient, for the hotel’s annual charity event, 
Make a Difference Day. This family fun day event helped 
raise support for EWS-WWF marine programme, as well 
as promoted awareness around sustainability issues in 
the UAE.

Emirates NBD
Emirates NBD continued its support to EWS-WWF thru 
the corporate membership programme and in 2016 
they upgraded their membership from gold to platinum 
member. They also organised the first Desert Walk 
event for Emirates NBD staff. The event took place in 
the early hours of Friday, December 9th with 360 staff 
members trekking 5KM and 10KM routes through the 
desert, to connect with the UAE’s natural environment 
and improve their physical health and relieve stress. 
Finishing the walk was not only an individual 
accomplishment, but also a charity initiative with 
Emirates NBD donating Dhs 50,000 to the Emirates 
Wildlife Society – World Wildlife Fund (EWS-WWF), 
to support their Terrestrial Conservation Programme. 
The event was such a hit that it will return in 2017 as a 
yearly event. To ensure that they left the desert exactly 
as they found it, in its pristine beauty, proper waste and 
recycling facilities were available. 

Géant / Géant Easy 
Hypermarket chain Géant/Géant Easy partnered with 
EWS-WWF to raise awareness on the negative impacts 
of plastic bags and encourage customers to switch to 
reusable bags and reduce consumption in support of 
a Use Less Plastic Bags campaign. Géant/Géant Easy 
asks customers to ‘borrow’ a plastic bag for a deposit 
of approximately EUR 0.05. If the bag is returned 
to Géant/Géant Easy, the deposit is refunded to the 
customer to promote recycling and discourage the use of 
plastic bags. Otherwise, Géant/Géant Easy contributes 
the deposits to EWS-WWF in support of all conservation 
initiatives in the UAE. Since 2012, Use Less Plastic Bags 
helped save a ton of plastic bags every month, resulting 
in a reduction of plastic bag consumption. Géant/
Géant Easy has additionally stopped selling baby sharks 
and shark fin soups and promotes sustainable seafood 
options.
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Industry  
Sports

Type of partnership
Communication and Awareness raising
Philanthropic

Conservation focus
Biodiversity

FY2016 budget range (EUR)
25 – 100,000

Industry  
Financial Services

Type of partnership
Communication and Awareness raising
Philanthropic

Conservation focus
Freshwater, Biodiversity, Other

FY2016 budget range (EUR)
250 – 500,000

Husaak Adventures
In November 2016, Husaak Adventures successfully 
organised The Caracal Challenge event, the UAE’s 
first ever 15-km desert excursion designed to enable 
the community to reconnect with nature and support 
environmental conservation across the Emirates. There 
were 400 individuals from across GCC participated 
in the event that tested their endurance. Participants 
navigated through Abu Dhabi’s Al Khatim desert, using 
the moon and stars for navigation landscape at night 
and learned about the UAE’s natural environment. 
EWS-WWF is the sole beneficiary of this event and 
the funds generated contributed towards developing a 
central biodiversity database, integrating protected area 
networks and building awareness around the initiative.

HSBC Bank Middle East Ltd
EWS-WWF started working with HSBC Bank Middle 
East in the UAE in 2005 on freshwater issues. The 
bank supported a biodiversity assessment of Wadi 
Wurayah, a mountain area with permanent freshwater 
resources that falls within the Arabian Highlands and 
Shrubs Eco Region, which resulted in declaring the 
area as the UAE’s first mountain protected area. Now a 
recognised Ramsar site, EWS-WWF is working with the 
government to establish Wadi Wurayah as a world class 
national park and restore its biodiversity health. HSBC 
Bank Middle East continues to support the protection 
of Wadi Wurayah by funding the launch of its Water 
Research and Learning Programme, a part of its global 
water programme to promote freshwater conservation 
among its employees and the wider community. HSBC 
previously supported the expansion of the water and 
energy conservation campaign, Heroes of the UAE, 
to schools. It also supports the implementation of 
Eco-Schools, an education programme that builds 
environmentally responsible citizenship among 
students. 



8

EWS - WWF – Corporate Partnerships Report – 2016

Industry  
Media, Communications & Publishing

Type of partnership
Philanthropic

Conservation focus
General Support

FY2016 budget range (EUR)
25 – 100,000

Industry  
Consulting, Legal

Type of partnership
Philanthropic

Conservation focus
General Support

FY2016 budget range (EUR)
25 – 100,000

Industry  
Personal Care (including Cosmetics)

Type of partnership
Communication and Awareness raising
Philanthropic

Conservation focus
Oceans, Wildlife

FY2016 budget range (EUR)

ITP Media Group
EWS-WWF received pro-bono communication and 
media exposure from ITP Media Group in the UAE. 
This included free advertising pages in consumer and 
trade publications, creative work, strategic development 
and strategic advice on brand communications. It is 
with their continued support that EWS-WWF is able to 
widen its reach to audiences across the UAE both private 
sector, NGOs and general public. They are a key partner 
in helping to reduce the operating cost of EWS-WWF 
through delivery of marketing and communication 
messages relating to programmatic goals, awareness 
and education campaigns and objectives related to its 
Mission. 

Linklaters
In 2016 Linklaters continued its support to EWS-WWF 
through Corporate Membership Programme as Platinum 
member. This unrestricted contribution is used where 
most needed across the organisation. In addition, EWS-
WWF received legal pro-bono support in relation to 
general commercial matter and particularly in respect 
to Wadi Wurayah National Park. Linklaters started its 
relationship with EWS-WWF in 2011 in which they have 
provided specialized camera traps to monitor wildlife in 
Wadi Wurayah National Park, the UAE’s first designated 
Mountain Protected Area and helped set up the camera 
traps in its strategic locations within its vicinity. 

Lush Fresh Handmade  
Cosmetics LLC
Lush Fresh Handmade Cosmetics has over 939 shops 
in over 50 countries worldwide. They believe in 
buying ingredients only from companies that do not 
commission tests on animals and have been fighting 
against animal testing since their early years when the 
brand started over 30 years ago as Cosmetics to Go. 
They invent their own products and fragrances and 
make them fresh by hand using little or no preservative 
or packaging, using only vegetarian and sometimes 
vegan ingredients. In 2016, Lush supported EWS-WWF 
Marine Conservation Programme through the Turtle 
Conservation Project. Lush adopted a turtle which they 
named ‘Habibi’ and raised awareness about marine 
conservation to their internal staff through a regional 
managers event.
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Industry  
Consulting, Legal, Outsourcing and Other 
Business Services

Type of partnership
Philanthropic

Conservation focus
General Support

FY2016 budget range (EUR)
100 – 250,000

Industry  
Construction & Property Development

Type of partnership
Driving Sustainable Business Practices

Conservation focus
Climate & Energy, General Support

FY2016 budget range (EUR)
100 – 250,000

Oliver Wyman
In 2016, Oliver Wyman joined the corporate 
membership programme as platinum member by 
providing a probono support to EWS-WWF.

Oliver Wyman supported EWS-WWF on strategic review 
& execution over a four-week engagement. 

The Sustainable City  
by Diamond Developer
The Sustainable City partnered with EWS-WWF to 
tackle climate change and promote energy conservation 
& solar power. Diamond Developers - the company 
behind the Sustainable City supports EWS-WWF’s 
climate and energy programme for three years 
from 2016. EWS-WWF relocated its Dubai offices 
to Sustainable City and support the Development’s 
sustainability performance through monitoring, 
reporting and verifying its greenhouse gas emissions. 
The partnership seeks to demonstrate how a low-carbon 
business model can be a transformational element for 
the future development of the UAE and contribute to 
economic growth. It also reflects EWS-WWF’s vision 
to work with partners to address climate change and 
energy issues in the UAE. 
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Industry  
Financial Services

Type of partnership
Communication and Awareness raising
Philanthropic

Conservation focus
Biodiversity, General Support, Other

FY2016 budget range (EUR)
100 – 250,000

Industry  
Retail

Type of partnership
Philanthropic

Conservation focus
Conservation
Environmental Education

FY2016 budget range (EUR)
25 – 100,000

Waha Capital 
Waha Capital is an Abu Dhabi-listed investment 
company that offers shareholders and third-party 
investors exposure to high-potential opportunities 
in diversified asset classes. The Company manages 
assets across several sectors, including aircraft leasing, 
healthcare, financial services, energy, infrastructure, 
industrial real estate and capital markets. Waha 
Capital partnered with EWS-WWF in 2016 to support 
environmental education in UAE. Waha Capital wishes 
to act as a catalyst in promoting climate change issues 
through education and raising awareness in students 
who will then also act as environmental champions and 
leaders by sharing their knowledge with others and 
contributing to the national environmental knowledge 
building efforts. The research undertaken by students 
will at the same time contribute towards EWS-WWF 
Terrestrial Research Programme as well as monitoring 
of Wadi Wurayah National Park.

Yas Mall
Yas Mall is a new retail facility, having been awarded 
a 2-Pearl Estidama rating, Abu Dhabi’s sustainable 
framework for design, construction and operation, 
equivalent to LEED. Yas Mall integrates a series of 
green strategies that make it a forerunner in the next 
generation of development in the Middle East. Yas 
Mall supported EWS-WWF conservation work through 
joining the Corporate Membership Programme as 
pearl member. In February 2016, the Great Green 
Race was held to raise awareness on the UAE’s marine 
environment, it is a unique amazing-race style challenge 
for corporate squads of four to compete through 
an entertaining mix of physical and mental tasks 
requiring wit, speed and creative thinking. The event 
also included a green village inside the mall, consisting 
of a series of booths and activities further amplifying 
marine awareness raising opportunities to mall visitors 
throughout the entire day. Yas mall has recently 
signed a contract with us on helping reduce plastic bag 
consumption throughout their mall, with the support of 
its retailers. 
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Acwa Power International 1

Adventure HQ 3

Al Ain Zoo 1

Al Futtaim Motors 1,2

Apple 6 

Bareen International Hospital (managed by Fakih 
Medical Centre, Abu Dhabi) 1,4

Bridgestone Middle East & Africa 1

British Orchard Nursery 1

Bureau Veritas 3

Canadian Business Council – Dubai & Northern 
Emirates 1,2

Canon Middle East 1,4

Clean Energy Business Council 1,2

Commanine 1,4

Crescent Enterprises 1

Dentons 1,2

Dolphin Energy 3

Dubai Electricity & Water Authority 3

Dubai Tourism and Commerce Marketing 1

Earthwatch 3

Ecorent 1,4

Etihad Airways 3

Emirates Green Building Council 1,2

Fairmont Bab Al Bahr 1

Farnek 1,3,4

GCC Services 1

GCC Business Council 1,2

Gloria Hotels & Resorts 1

Grand Hyatt Dubai 1

Grant Thornton UAE 1,2

Grundfos Gulf Distribution 3

Gulftainer Company Limited 1

Hyatt Regency Dubai & Galleria 1

Imperial Group 1

Index Holding 1,2

ITP Media Group 1,2

Khidmah 1,4

Liquid of Life 1,4

Majid Al Futtaim 1

Middle East Solar Industry Association 1,2

Momentum Logistics 1

Mulebar 4

National Bank of Fujairah 1,7

National Food Products Company 4

Noukhada Adventure Company 1,2

Pico International 1,4

Saeed & Mohammed Al Naboodah Holding 1

SAPIN 1

Styck App 4

Swiss Business Council Dubai & Northern Emirates 1,2

The Lime Tree Café 2

The Sustainability Platform 1,2

Union National Bank 1

Urban Kinetics 3

Wells Fargo 6

World of Electricals 1

Wouter Kingma Productions 1,4

OTHER EWS-WWF CORPORATE RELATIONSHIP
The following list represents all corporate engagements that EWS-WWF- had in 
FY2016, with a contribution less than EUR 25,000 (approximately AED 100,000), a 
pro bono basis, or engaged in a private sector climate change and energy initiative. 
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EWS-WWF’s Corporate Membership Programme provides a network for companies in 
the UAE who wish to support EWS-WWF’s work. Organisations can become members 
either through an annual fee, or as a complementary benefit of project sponsorship 
or pro-bono services. Membership does not create a formal partnership between 
EWS-WWF and the company, and does not imply an endorsement of any nature by 
EWS-WWF of the company or its products and services. It serves as a platform for 
companies to both contribute to sustainable initiatives in the UAE, as well as gain 
access to information, events and engagement activities to help raise a company’s 
environmental capacity and awareness of issues relevant to the UAE. 

EWS-WWF depends on the generous assistance of a wide range of supporters and 
partners to fulfil its mission. Pro bono contributors provide valuable expertise and 
resources to help build EWS-WWF’s organisational capacity and impact, and enhance 
operations and communications. The type of assistance offered by our pro bono 
partners is diverse, ranging from media and advertising, goods and services, legal 
advice and event support. 

Business partners support EWS-WWF through investments in specific conservation 
projects. Sponsored projects are an integral part of EWS-WWF’s conservation work 
and can also promote environmental awareness and responsible environmental 
practice among customers, employees, industry leaders and other stakeholders.

In-kind project supporters can help reduce EWS-WWF’s operational costs as well  
as contribute items or services to specific EWS-WWF projects. This support is  
similar to the range of pro-bono services described above, however are allocated to  
a specific project.

In compliance with certain fundraising restrictions inside the UAE, EWS-WWF relies 
on the support of business partners to help facilitate the collection of contributions 
from the general public to achieve our conservation goals.

EWS-WWF is pleased to receive a grant from Wells Fargo/WWF US (Apple UAE) and 
supporting its global conservation efforts focuses on marine preservation, climate 
change and energy among others.

ATM micro donations give cardholder a chance to donate 1 Dirham (EUR 0.25) during 
cash withdrawal transactions to EWS-WWF conservation activities. The scheme 
runs every other month, in rotation with the Red Crescent. In the case of Abu Dhabi 
National Bank, the contribution screen displays a different conservation theme 
each month, however collected funds are allocated to EWS-WWF overall efforts. 
For National Bank of Fujairah, funds are used specifically to support EWS-WWF’s 
Terrestrial Conservation Programme. Beyond financial support, the banks play a role 
in helping to more widely disseminate awareness of EWS-WWF’s conservation work. 

EWS-WWF Initiatives Mentioned in this Report
1. 

Corporate 
Membership 
Programme

2. 
Pro-bono 
 services

3. 
Project  

sponsorship

4. 
In-kind project 

supporter

5. 
External fundraising 

event organiser

6. 
Philanthropic support 

from corporate 
associated foundation

7. 
  ATM Micro 

Donation Scheme
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WWF Offices*

Armenia

Australia

Austria

Azerbaijan

Belgium

Belize

Bhutan

Bolivia

Brazil

Bulgaria

Cambodia

Cameroon

Canada

Central African Republic

Chile

China

Colombia

Croatia

Democratic Republic of 
Congo

Denmark

Ecuador

Fiji

Finland

France

French Guyana

Gabon

Georgia

Germany

Greece

Guatemala

Guyana

Honduras

Hong Kong

Hungary

Indonesia

Italy

Japan

Kenya

Korea

Laos

Madagascar

Malaysia

Mexico

Mongolia

Mozambique

Myanmar

Namibia

Nepal

Netherlands

New Zealand

Norway

Pakistan

Panama

Papua New Guinea

Paraguay

Peru

Philippines

Poland

Romania

Russia

Singapore

Solomon Islands

South Africa

Spain

Suriname

Sweden

Switzerland

Tanzania

Thailand

Tunisia

Turkey

Uganda

United Arab Emirates

United Kingdom

United States of America

Vietnam

Zambia

Zimbabwe

WWF Associates*

Fundación Vida Silvestre

(Argentina)

Pasaules Dabas Fonds

(Latvia)

Nigerian Conservation 
Foundation

(Nigeria)

*As at August 2016

THE WWF NETWORK*

EWS-WWF is a non-profit organisation in the UAE established under the patronage of HH Sheikh 
Hamdan Bin Zayed Al Nahyan, with the mission to conserve nature and reduce the most pressing 
threats to the environment by working with people and institutions in the UAE and region to 
implement conservation solutions through science, research, policy, education and awareness.

For more information about EWS-WWF, please visit uae.panda.org

http://www.uae.panda.org/

