
        

Climate Savers Sets the Standard for
World-class Greenhouse Gas Reduction Strategies 

For the past three years, WWF’s Climate Savers program has helped businesses develop
and adopt voluntary world-class greenhouse gas reduction targets that are leadership
commitments for each industry sector. 

The first six businesses to join the Climate Savers Program with world-class reduction
targets include International Business Machines (IBM), Johnson & Johnson, Polaroid
Corporation, Nike, Lafarge, and The Collins Companies. 

- Johnson & Johnson will reduce CO2 emissions to seven percent below 1990 levels
by 2010.

- IBM - From 1998 through the year 2004, will reduce average annual CO2 by four
percent. 

- Polaroid will reduce CO2 emissions 25 percent below 1994 levels by 2010. 

- Nike will reduce CO2 emissions 13 percent below 1998 levels by 2005 and will
measure supply chain GHG by 2003, with the intent to set a reduction target at that
time.

- Lafarge, the largest cement manufacturer in the world, will reduce emissions ten
percent below 1990 levels by 2010.

- The Collins Companies will reduce CO2 emissions 15 percent below 1999 levels by
2009.

Unique Features of Climate Savers

- Climate Savers is the first performance-based partnership that requires a multi-year
corporate-wide greenhouse gas (GHG) reduction target.

- Climate Savers is an effective corporate climate management approach that reduces
emission from facilities worldwide.  

- The program provides a unique partnership opportunity with WWF, the largest
member-based conservation organization in the world.

- Companies in Climate Savers can access the technical expertise of WWF and
related consultants 

- Companies participate in independent verification of baseline and progress,
consistent with the guidelines established in the GHG Protocol, a multi-stakeholder
corporate accounting and reporting standard. (www.ghgprotocol.org).  WWF is a
founding member of this initiative and has participated since its inception.

- Recently at the second annual gathering of Climate Savers companies, thirty-five
businesses exchanged best practices, learned about current energy conservation
trends and technology, and received a briefing on environmental regulatory and
policy trends taking shape on the horizon. These events help business leaders
position their companies worldwide to prepare for such changes. 

http://www.ghgprotocol.org/
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About WWF’s Climate Change Campaign

WWF's Climate Change Campaign includes almost fifty staff in over twenty countries,
most of whom engage with businesses in an effort to obtain voluntary commitments to
reduce the climate change impact of corporate activities.

WWF was established over four decades ago with a mission to protect nature and the
biological diversity that is needed for the health and well being of all life on the planet.
Known worldwide by its panda logo, WWF is the largest and most experienced
independent member–based conservation organization in the world with five million
supporters and a global network of activities in 100 countries with a web site that
reaches three million users per month.  WWF’s Climate Change Campaign builds on more
than 10 years of climate and energy work.  This work includes conducting policy and
scientific research, writing papers, and galvanizing support for progressive climate
solutions from opinion leaders and businesses.  

Why do companies join the Climate Savers Program? 

"We want to prepare for a carbon-constraint world. It is all about first mover advantage.
[…] We want to be a leader for business reasons."
Christopher Boyd, Senior Vice-President, Lafarge

"Our partnership […] demonstrates Nike's strong belief and support for responsible
environmental action. Nike’s reduction of greenhouse gas emissions will illustrate how
environmental strategies can align with business goals and will hopefully inspire more
businesses to address climate change."
Sarah Severn, Director of Corporate Responsibility Development, Nike

"Participating in Climate Savers will help us find innovative new ways to further reduce
energy consumption. We expect to enhance our energy best practices and gain access to
expertise and support that will take our energy efficiency programs to an even higher
level."
Harry Kauffman, Corporate Energy Director, Johnson & Johnson

"With Climate Savers, IBM will further institutionalise its global energy conservation
commitment. By conserving energy, the company also enables the reduction of CO2
emissions - results that are good for IBM's business and that help address concerns over
climate change." 
Wayne Balta, Director of Corporate Environmental Affairs, IBM

For more information contact:

Oliver Rapf
Climate & Business Policy Officer
WWF European Policy Office
36, Avenue de Tervuren Box 12
1040 Brussels, Belgium
Phone:+32 2 743 8808
Email: orapf@wwfepo.org
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