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For further information on specific partnerships, please contact 

 Ida Tillisch (itillisch@ewswwf.ae) or 
 Simone Lawrence (slawrence@ewswwf.ae) 

For any media enquiries, please contact 

 Reem Al Thawadi (ralthawadi@ewswwf.ae) 

Emirates Wildlife Society is a national (UAE) environmental non-profit organisation 
established under the patronage of HH Sheikh Hamdan bin Zayed Al Nahyan: Ruler’s 
Representative in the western region and Chairman of Environment Agency-Abu 
Dhabi. EWS works in association with WWF, one of the world’s largest and most 
experienced independent conservation organisations, with over 5 million supporters 
and a global network active in more than 100 countries. EWS-WWF’s mission is 
to work with people and institutions within the UAE and the region, to conserve 
biodiversity, tackle climate change and reduce the ecological footprint through 
education, awareness, policy, and science-based conservation initiatives.

Published in December 2014 by Emirates Wildlife Society in association with the 
World Wide Fund For Nature – (Formerly World Wildlife Fund). Any reproduction in 
full or in part must mention the title and credit the above-mentioned publisher as the 
copyright owner.

© Text 2014 EWS-WWF

All rights reserved. 
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WWF’s mission is to stop the degradation of the planet’s natural environment and to 
build a future in which humans live in harmony with nature. As the 2014 Living Planet 
Report demonstrates, the challenges the global environment is facing today are too big, 
too interconnected and too urgent for any one organisation to solve alone. Recognising 
the scale and complexity of the challenges, we have chosen to engage in collaborative 
and collective action with businesses, investors, consumers, governments and other 
civil society organisations to drive positive change. 

In the United Arab Emirates, WWF works through its association with Emirates 
Wildlife Society (EWS), a national non-profit. Since 2001, EWS-WWF has initiated 
and implemented projects in the region, currently focusing on marine and terrestrial 
conservation, environmental education, and climate change and energy. EWS-WWF 
works federally and in the region with offices in Abu Dhabi, Dubai and Fujairah, and is 
governed by a local board of directors. EWS-WWF is committed to bringing people and 
institutions together to develop solutions for a future where humans live in harmony 
with nature. It requires partnerships with the government as well as private sector. 

WORKING WITH THE CORPORATE SECTOR
Globally, WWF seeks to work with those who have the greatest potential to reduce the 
most pressing threats to the diversity of life on Earth and together find solutions to 
conservation challenges such as deforestation, over-fishing, water scarcity and climate 
change. Business drives much of the global economy, so that companies also have a 
specific responsibility to ensure the natural resources and ecosystems that underpin 
their business are used sustainably. Business is also primed to lead on rapid adaptation 
and on the innovative solutions needed to drive change.

By working with business, WWF aims to change behaviour and drive conservation 
results that would not be possible otherwise. 

More specifically, WWF’s work with business aspires to do this by:
• promoting better production and responsible sourcing of raw materials that 

otherwise drive deforestation or unsustainable use of water;
• encouraging a switch to 100 per cent renewable energy and away from fossil fuels;
• engaging jointly on public policy;
• supporting the equitable sharing of natural resources; 
• redirecting financial flows to support conservation and sustainable ecosystem 

management;
• raising awareness of the need to consume more wisely; and
• protecting some of the world’s most ecologically important places. 
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WWF does this in a variety of ways, including supporting regulations that stop illegal 
or unsustainable activities, encouraging companies and industry platforms to make 
ambitious commitments and to engage in public policy discussions, and supporting 
credible certification schemes (e.g. Forest Stewardship Council (FSC), Marine 
Stewardship Council (MSC), Aquaculture Stewardship Council (ASC), Roundtable 
on Sustainable Palm Oil (RSPO), Roundtable on Responsible Soy (RTRS). WWF also 
publishes scorecards and reports on company or sector performance, mobilise public 
pressure through high-profile campaigns on issues related to business activities (e.g. 
Seize Your Power, Virunga), as well as works in partnership with individual companies.

For EWS-WWF, working with private sector is especially critical for several reasons. 
The UAE legal frame work allows EWS-WWF to only fundraise directly from private 
sector, grants and foundations. The worth of financial contributions are extended 
beyond a monetary value as our team ardently invests funding into conservation, 
policy, education and communication efforts that seek to improve environmental 
issues and promote sustainability in the region. To carry our work in these fields, a 
range of resources are required, and private sector support helps offset these costs. 
Currently, EWS-WWF works with corporate partners through project sponsorships, 
engages with them through our corporate membership programme, as well as gains 
support through advisory roles and the provision of in-kind services. 

As the UAE continues on its very rapid growth and development, inspiring the business 
world to adopt sustainable measures is a key element to reducing the country’s high 
per capita Ecological Footprint. Our climate change and energy programme is working 
to evaluate and identify opportunities to strengthen our engagement with the private 
sector, and the impact it can have towards a sustainable future. 

Finally, we cannot do our work alone. Corporate partners bring to the table a set of 
fresh perspectives to our conservation efforts, allowing us the opportunity to create 
robust and meaningful plans that have positive outcomes. Thanks to the backing of 
our range of partners, our efforts are well researched, carry more insight, and have the 
necessary resources to make impactful change. 

This report focuses on corporate partnerships between EWS-WWF and individual 
companies.

https://ic.fsc.org/
http://www.msc.org/
http://www.msc.org/
http://www.asc-aqua.org/
http://www.rspo.org/
http://www.rspo.org/
http://www.responsiblesoy.org
http://wwf.panda.org/what_we_do/footprint/climate_carbon_energy/seize_your_power/
http://wwf.panda.org/what_we_do/where_we_work/congo_basin_forests/problems/oil_extraction/draw_the_line/
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CORPORATE PARTNERSHIPS
At the global level, WWF’s cooperation with partners is based on a common 
understanding of issues, shared ambitions or activities, and a willingness to speak out 
in public. In general, WWF distinguishes three types of partnerships with companies: 

1. Driving sustainable business practices; 
2. Communications and awareness raising; and 
3. Philanthropic partnerships. 

Driving sustainable business practices  
WWF’s bilateral partnerships aim to deliver direct conservation results on 
key issues or in priority places by changing practices throughout a company’s 
operations and value chain. These intend to reduce the major environmental 
impacts of some of the world’s largest companies, achieve conservation results 
that would not otherwise be possible, and influence related sectors and markets. 

Locally, EWS-WWF has engaged the private sector through inspiring energy and 
water emission reductions. Our initiatives offer various levels of engagement with 
companies who have made strides towards sustainability or for those who have 
not started and need a guiding hand on their journey. 

 

Communications and awareness raising 
The second way that WWF partners with business is by raising awareness of key 
environmental issues and mobilising consumer action through communications 
and campaigns (including cause-related marketing campaigns). These 
partnerships also aim to highlight the beauty and uniqueness of places and species 
for which WWF stands. This approach includes, for example, consumer actions 
to encourage the purchase of sustainable products such as MSC-certified fish, or 
results in companies supporting campaigns that inspire action in favour of special 
places such as the Arctic or endangered species like the orang-utan. 

In 2014, EWS-WWF worked with business to raise awareness through specific 
campaigns such as Earth Hour, and has ongoing partnerships with several banks 
that promote EWS-WWF messaging through ATMs, as well as provide a platform 
for individuals to make a contribution towards sustainability in the UAE. 

Philanthropic partnerships 
The third approach is articulated through specific programmes with companies to 
fund conservation projects and the institutions that deliver them. Philanthropic 
relationships with companies raise money for the conservation of key places and 
species, and the capability and tools to deliver such conservation. 

EWS-WWF works with several key partners as project sponsors, as well as 
operates a corporate membership programme where fees are used to support 
activities and operation across all of our conservation initiatives. 
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TRANSPARENCY AND ACCOUNTABILITY 
Results and impact, both qualitative and quantitative, are essential. We advocate 
transparency in action by all stakeholders as a crucial step toward sustainability. We 
believe that accountability for results and transparency to our supporters on how we 
deliver those results are key to our approach of working in a constructive, cooperative 
manner with our partners, including business. We want all our partnerships with 
business to deliver the greatest impact possible. 

All WWF offices are committed to continue or start reporting publicly on all our 
company relationships, their intent, objectives and impacts, of which this report is one 
part. 

THIS REPORT 
The aim of this report is to give an overview of the partnerships that EWS-WWF 
has with individual companies. Funds obtained through corporate partnerships are 
typically used by EWS-WWF to: 

• Directly support EWS-WWF conservation projects in the UAE and gulf region
• Support critical operational costs across the organisation

EWS-WWF is responsible for the agreements with the companies concerned for their 
work in the UAE or region. 

 

INFORMATION ON EWS-WWF CORPORATE 
PARTNERSHIPS
The following is an overview of all corporate partnership that EWS-WWF had in 2014 
with a contribution greater than EUR 25,000 (approximately AED 114,000). 

 

Abu Dhabi Commercial Bank 
Abu Dhabi Commercial Bank first began supporting 
EWS-WWF in 2012 as a platinum corporate member, 
and then becoming a 2013 project event sponsor of the 
Heroes of the UAE Private Sector Programme, which 
encouraged changing the behaviours of companies 
to improve water and energy emissions and savings. 
Additionally, Abu Dhabi Commercial Banks implements 
an ATM micro donation initiative, where by bank 
customers have the opportunity to make a EUR 0.25 
contribution during cash withdrawals towards EWS-
WWF conservation work. This initiative empowers 
individuals to support sustainability in the UAE, 
while simultaneous raising awareness and increasing 
knowledge on environmental and natural resource 
issues.

WWF works with 
companies to achieve 
conservation goals. 
NGO and company 
partnerships 
involve engaging in 
constructive dialogue 
while challenging 
each other with real 
issues. As such, they 
involve opportunities 
and risks for both 
parties. At EWS-
WWF, we manage the 
risks by having clear 
guidelines and criteria 
in place, including a 
due diligence process. 
In all relationships, we 
maintain and exercise 
the right to public 
commentary.

Industry  
Banking

Type of partnership
Philanthropy
Communication and Awareness 

Conservation focus
General Support

FY2014 budget range (EUR)
75 – 100,000 
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Dolphin Energy 
Dolphin Energy has partnered with EWS-WWF since 
2004, when the company was planning to build a 
natural gas pipeline from Qatar to the UAE. In an effort 
for the company to ensure its pipeline did not encroach 
on local biodiversity, Dolphin Energy worked with EWS-
WWF’s research and mapping of corals reefs from 2004 
to 2007. The study looked at the distribution, diversity, 
status of coral reefs throughout Abu Dhabi and Eastern 
Qatar, and resulted in the first comprehensive coral 
conservation plan for the region. It also ensured the 
planned pipeline did not threaten the unique coral reef 
habitats, and its importance for the local community and 
biodiversity. In 2011, Dolphin Energy became the main 
project sponsor of Be’ati Watani, (My Environment, 
My Country), an online environmental education 
programme designed for UAE students age 6-15, and 
now being launched in Qatar, where it will be running 
independently of EWS-WWF. To date the programme 
has reached over 1 million students, teachers and 
parents, raising awareness on the importance of regional 
biodiversity and encouraging sustainable environmental 
behaviour. EWS-WWF’s partnership with Dolphin 
Energy will conclude in 2015.  

Géant / Géant Easy  
Hypermarket chain Géant/Géant Easy partners with 
EWS-WWF to raise awareness on the negative impacts 
of plastic bags, encouraging customers to switch to 
reusable bags and reduce consumption in support 
of a No Plastic Bags campaign. Géant/Géant Easy 
asks customers to ‘borrow’ a plastic bag for a deposit 
of approximately EUR 0.05. If the bag is returned 
to Géant/Géant Easy, the deposit is refunded to the 
customer to promote recycling. Otherwise, Géant/Géant 
Easy contributes the deposits to EWS-WWF in support 
of all conservation initiatives in the UAE. In 2013, No 
Plastic Bags helped save an average one ton of plastic 
bags every month, resulting in a reduction of plastic bag 
consumption by 24% since 2012. Géant/Géant Easy has 
additionally stopped selling baby sharks and shark fin 
soups, and promotes sustainable seafood options. 

Industry  
Energy

Type of partnership
Philanthropy

Conservation focus
Environmental Education

FY2014 budget range (EUR)
100 – 250,000

Industry  
Retail

Type of partnership
Philanthropy

Conservation focus
General Support

FY2014 budget range (EUR)
75 – 100,000
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HSBC Bank Middle East Ltd 
EWS-WWF started working with HSBC Bank Middle 
East in 2005 on freshwater issues. The bank supported 
a biodiversity assessment of Wadi Wurayah, a mountain 
area with permanent freshwater resources that falls 
within the Arabian Highlands and Shrubs Eco Region, 
which resulted in declaring the area as the UAE’s first 
mountain protected area. Now a recognised Ramsar 
site, EWS-WWF is working with the government to 
establish Wadi Wurayah as a world class national park 
and restore its biodiversity health. HSBC Bank Middle 
East continues to support the protection of Wadi 
Wurayah by funding the launch of its Water Research 
and Learning Programme, part of the bank’s global 
water programme to promote freshwater conservation 
among its employees and the wider community. 
EWS-WWF is working in partnership with HSBC on 
establishing a Wetland Education Centre in Wadi 
Wurayah to complement the work of the Water Research 
and Learning Programme, and expand its reach to 
other target groups, especially youth and women. HSBC 
previously supported the expansion of the water and 
energy conservation campaign, Heroes of the UAE, to 
schools. It also currently supports the implementation 
of Eco-Schools, an education programme that builds 
environmentally responsible citizenship among 
students. 

Rotana Beach Hotel Abu Dhabi 
In 2014 the Rotana Beach Hotel Abu Dhabi selected 
EWS-WWF as the chosen recipient, along with the Make 
a Wish Foundation, for the hotel’s annual charity event, 
Make a Difference Day. This family fun day event helped 
raise support for EWS-WWF environmental education 
initiatives, as well as promoted awareness around 
sustainability issues in the UAE. 

Industry  
Banking

Type of partnership
Philanthropy

Conservation focus
Freshwater, Biodiversity, Environmental 
Education

FY2014 budget range (EUR)
750 – 1,000,000

Industry  
Hospitality 

Type of partnership
Philanthropy

Conservation focus
Environmental Education

FY2014 budget range (EUR)
25 – 50,000
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OTHER EWS-WWF CORPORATE RELATIONSHIP
The following list represents all corporate engagements that EWS-WWF had in FY2014, with a contribution less 
than EUR 25,000 (approximately AED 114,000), a pro bono basis, or engaged in a private sector climate change and 
energy initiative. Footnote descriptions can be found at the end of the report.

ABB UAE 1

Al Ahlia Gulf Line General Trading Co 1

Al Ain Zoo 1

Baker Botts 1,2

biz-group 1,2

Bluehaus Group 1,2

Bridgestone Middle East & Africa 1

Canon Middle East 1,4

Captain Tony's 1

Carea Air Conditioning Services 1

Choithrams 1

Commercial Bank of Dubai 1

Crescent Enterprises 1

Dentons 1,2

Dubai International Financial Centre 1,2

Emirates NBD 1

Ernst & Young 1,4

Farnek Services 1,4

Goumbook 1,2

Grand Hyatt Dubai 1

Grant Thornton UAE 1,2

Green Crescent Environmental Engineering 
Consultants 1

Gulftainer Company Limited 1

HK Strategies 2

Hyatt Regency Dubai & Galleria 1

Hyatt Thrive 6

Innovative Human Resource Solutions 1,2

Intercoil International 1,4

ITP Publishing Group 1

KidZania Dubai 1,4

KPS 1,2

Lexmark International Middle East 1

Liberty Investment Company 7

Linklaters 1,2

Liquid of Life 1

Majid Al Futtaim 1

Marina Mall, Abu Dhabi 1

Medcare Hospital 1

Meydan Theatre 1,4

Momentum Logistics 1

Mott McDonald 5

National Bank of Abu Dhabi 1,8

National Bank of Fujairah 8

Noukhada Adventure Company 1,2

OmnicomMediaGroup MENA 1,2

Park Hyatt Abu Dhabi Hotel and Villas 1

Park Hyatt Dubai 1,2

Park Hyatt Dubai Gold Passport 5

Patton Boggs 1,2

Saeed & Mohammed Al Naboodah Holding 1

Strategy and Teams 1,2

Summertown 1,2

The Lime Tree Cafe & Kitchen 1,2

TNS 1,2

Union National Bank 1

Vox Cinemas 1,2

Wild Wadi Waterpark 1,2

Yas Viceroy Abu Dhabi 7
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EWS-WWF’s Corporate Membership Programme provides a network for companies in 
the UAE who wish to support EWS-WWF’s work. Organisations can become members 
either through an annual fee, or as a complementary benefit of project sponsorship 
or pro-bono services. Membership does not create a formal partnership between 
EWS-WWF and the company, and does not imply an endorsement of any nature by 
EWS-WWF of the company or its products and services. It serves as a platform for 
companies to both contribute to sustainable initiatives in the UAE, as well as gain 
access to information, events and engagement activities to help raise a company’s 
environmental capacity and awareness of issues relevant to the UAE. 

EWS-WWF depends on the generous assistance of a wide range of supporters and 
partners to fulfil its mission. Pro-bono contributors provide valuable expertise and 
resources to help build EWS-WWF’s organisational capacity and impact, and enhance 
operations and communications. The type of assistance offered by our pro-bono 
partners is diverse, ranging from media and advertising, goods and services, legal 
advice and event support.  

Business partners support EWS-WWF through investments in specific conservation 
projects. Sponsored projects are an integral part of EWS-WWF’s conservation work 
and can also promote environmental awareness and responsible environmental 
practice among customers, employees, industry leaders and other stakeholders.

 

In-kind project supporters can help reduce EWS-WWF’s operational costs as well as 
contribute items or services to specific EWS-WWF projects. This support is similar 
to the range of pro-bono services described above, however are allocated to a specific 
project.

 
In compliance with certain fundraising restrictions inside the UAE, EWS-WWF relies 
on the support of business partners to help facilitate the collection of contributions 
from the general public to achieve our conservation goals.

In 2014, EWS-WWF became the proud recipient of a grant from Hyatt’s corporate 
responsibility platform, Hyatt Thrive Community Grants. Through this funding 
EWS-WWF will deliver a workshop in 2015 to Hyatt staff across the UAE providing 
knowledge and skills on water and energy efficiency measures using EWS-WWF’s 
unique board game. Developed exclusively for the UAE, this highly engaging and fun 
game takes participants on a journey, building their capacity to track, calculate and 
reduce water and energy consumption in a typical UAE office space. The workshop 
ultimately empowers participants to be able to develop a business case for sustainable 
operations. 

 

EWS-WWF INITIATIVES MENTIONED IN THIS REPORT
1. 

Corporate 
Membership 
Programme 

2. 
Pro-bono  

services

3. 
Project  

sponsorship

4. 
In-kind project 

supporter 

5. 
External 

fundraising event 
organiser

6. 
Philanthropic 
support from 

corporate 
associated 

foundation 
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Following the success of a water and energy conservation campaign, EWS-WWF 
launched the Heroes of the UAE Private Sector Programme in May 2010 to motivate 
and inspire organisations to reduce their energy and water consumption. EWS-WWF 
invited companies with a serious commitment to reducing their carbon footprint to 
participate in this programme, and provided guidance and an extensive set of tools 
to help them achieve their goals. Companies which successfully implement a range of 
sustainability measures were then recognised as Verified Corporate Heroes.

ATM micro donations give cardholder a chance to donate 1 Dirham (EUR 0.25) during 
cash withdrawal transactions to EWS-WWF conservation activities. In the case of 
Abu Dhabi National Bank, the contribution screen displays a different conservation 
theme every other month, in rotation with the Red Crescent, with collected funds 
allocated to EWS-WWF’s overall efforts. For National Bank of Fujairah, funds are used 
specifically to support EWS-WWF’s work establishing Wadi Wurayah National Park. 
Beyond financial support, the banks play a role in helping to more widely disseminate 
awareness of EWS-WWF’s conservation work. 

7. 
 Heroes of the UAE 

Private Sector 
Programme 

8. 
ATM Micro 

Donation Scheme
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WWF Offices
Armenia
Azerbaijan
Australia
Austria
Belgium
Belize
Bhutan
Bolivia
Brazil
Bulgaria
Cambodia
Cameroon
Canada
Central African Republic
Chile
China
Colombia
Cuba
D.R. of Congo
Denmark
Ecuador
Finland
Fiji
France
French Guyana
Gabon
Gambia
Georgia
Germany
Ghana
Greece

Guatemala
Guyana
Honduras
Hong Kong
Hungary
India
Indonesia
Italy
Japan
Kenya
Laos
Madagascar
Malaysia
Mauritania
Mexico
Mongolia
Mozambique
Myanmar
Namibia
Nepal
Netherlands
New Zealand
Norway
Pakistan
Panama
Papua New Guinea
Paraguay
Peru
Philippines
Poland
Republic of Korea
Romania

Russia
Senegal
Singapore
Solomon Islands
South Africa
Spain
Suriname
Sweden
Switzerland
Tanzania
Thailand
Tunisia
Turkey
Uganda
United Arab Emirates
United Kingdom
United States of America
Vietnam
Zambia
Zimbabwe

WWF Associates
Fundación Vida Silvestre
(Argentina)
Pasaules Dabas Fonds
(Latvia)
Nigerian Conservation
Foundation (Nigeria)

*As of January 2014

THE WWF NETWORK*

EWS-WWF’s mission is to work with people and institutions within 
the UAE and the region, to conserve biodiversity and promote 
sustainable living through education and conservation initiatives

For more information about EWS-WWF 
please visit: www.uae.panda.org 

www.uae.panda.org

