
 

 

 
 
 
 

 

Last year, WWF launched a new strategy that harnesses the strengths of the WWF network in a shared vision, focussing on 
six major goals - water, wildlife, the ocean, climate and energy, forests, and food – and three key drivers of environmental 
problems – markets, finance and governance. 
 
In support of this strategy WWF undertook a redesign of its international secretariat that will further unite WWF offices 
and its near 6,400 staff around the world. This will help WWF to build stronger partnerships across the world with 
government, business, civil society and individuals. Together, we will deliver on WWF’s ambitious goals.  
 
We are recruiting the role of Head, Corporate Partnerships for our International Secretariat to help us achieve our 
new ambitious goals, and build a future where people live in harmony with nature.  

WWF Office in Singapore. 

 Leads the team of Corporate Partnerships managers 
 Day-to-day liaison to the Markets and Finance Practices. Support the Network roll-out and implementation of 

strategies as defined by the Markets and Finance Practices. 
 Day-to-day liaison to Goal Practices to ensure the Network is developing high most impact corporate 

partnerships 
 Supports and advices network offices on the development and management of private sector partners, focusing 

specifically on support to those partnerships marked as highly strategic (by the Markets and Finance Practice). 
 Develops support tools and consistent best-practice protocols on developing and maximising impact of private 

sector partnerships. 
 Supports the Global Partnership Committee and provides clearing house and co-ordinating function for private 

sector partnerships, and leads projects as mandated by the Global Partnerships Committee 
 Supports (and leads if requested) negotiation of cross-territorial partnerships on behalf of WWF International (in 

which case it is a signatory party) and guide negotiations of global partnerships on behalf of WWF upon request 
by the Network.  

 Responsible for management of crises related to the Network’s corporate engagement 
 As delegated by the Director, represent WWF externally at events, meetings or partner discussions.   
 Provide further general and specific support to the Director in the team’s agenda, deliverables, team and budget.  

 A university degree in business, marketing or social sciences; 
 At least 10 years of experience in marketing, business development and/or corporate fundraising, preferably in 

the private sector and in an international environment. 
 Excellent communication, negotiation and diplomatic skills; 
 Ability to relate convincingly and credibly with senior business executives; 
 Ability to develop innovative and strategic partnerships;  
 Strong organizational skills and ability to work within a virtual network; 
 Ability to conceptualize and create products which link programme with business interests; 
 Strong interest in promoting sustainable practices within business; 
 Excellent command of English. Other languages an asset; 
 Strong interest in promoting sustainable practices within business; 
 Adheres to WWF’s values, which are: Knowledgeable, Optimistic, Determined and Engaging. 

 
 

Upload your covering letter and CV on LinkedIn as one file.  We will not accept applications without CV and Covering 
Letter.  
 

Deadline for applications: 02 November 2016  
 

WWF is an equal opportunity employer and committed to having a diverse workforce.

https://www.linkedin.com/jobs/cap/view/202557462?pathWildcard=202557462&trk=job_capjs

