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W
here does your wood come from? Is it harvested
legally? Is the forest of origin managed responsibly?
There are many direct and indirect business benefits

for implementing sensible, accountable wood and paper pur-
chasing based on these questions. These benefits can include
stronger supply chain relationships, enhanced brand integrity,
increased customer loyalty, and gains in employee satisfaction
and retention. At the same time, responsible purchasing will
minimize risks to forests and the people and wildlife dependent
upon them. 

While US companies import a large volume of their products
from Indonesia, illegal and unsustainable logging plague
Indonesia’s landscape. At current rates of deforestation, some 
of Indonesia’s most valuable forests will become economically
unviable within a few short years. These forests will also lose
the ability to support the human communities and the endan-
gered species – such as tigers, orangutans, and elephants – 
that depend on Indonesia’s forests to survive.

The US imports approximately one-third of its tropical plywood
and tropical furniture, as well as a significant amount of paper,
from Indonesia. Imports come both directly from Indonesia and
indirectly via other countries such as China. The most impor-
tant types of Indonesian wood-based products imported into the
US are plywood, wooden furniture, logs, sawnwood, veneer,
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lllegal and Unsustainable 
Logging in Indonesia

T
he rate of deforestation in Indonesia is among
the worst globally. In 1950, forests covered
84% of the country. Since then at least 40%

of the forests have been cleared (FWI/GFW).
Indonesia loses about five million acres of forests per
year – the equivalent of 300 soccer fields per hour.
This is especially serious given that Indonesian
forests are collectively among the most biodiverse on
earth. Experts believe that there will soon be little 
commercially attractive forest left for plywood 
manufacturers to harvest.

Commercial logging – most of which is illegal – is
the primary cause of deforestation in Indonesia. In
the paper and pulp industry, for example, Indonesian
conglomerates have borrowed billions of dollars of
foreign and domestic funds to launch Indonesia as a
top-ten producer worldwide (Matthew). One of the

largest companies has $13.9 billion in outstanding
obligations (Mapes). Unfortunately, Indonesian com-
panies have not had adequate sustainable or legal
sources of pulpwood fiber to meet their obligations. 

To meet demands, suppliers are logging illegally 
or managing forests unsustainably, particularly by 
burning and clearcutting. Illegally cut wood is
estimated to comprise between 73% and 88% of the
total supply (Schroeder-Wildberg). Some suppliers
blatantly disregard the law by harvesting wood from
areas where logging is prohibited, such as national
parks. Others obtain “legal” access by erroneously
claiming that intact forests are degraded and are
therefore legally harvestable. These issues are 
compounded by the Indonesian government’s author-
ization of clearing forests for palm oil plantations
and other uses. 

Loading of tree trunks illegall y felled
in the region of Duri. Tesso Nilo, Riau
Province , Sumatra, Indonesia.
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ILLEGAL LOGGING occurs when forest products are bought or

sold in violation or circumvention of national or sub-national laws

relating to harvesting, transportation, or processing. WWF uses 

the term “illegal logging and forest crime” to include large- and

small-scale timber theft, transfer pricing, breaching of tax rules, 

illegal aspects of timber sourcing, and circumvention of concession

agreements through bribery or deception.



Rapid and widespread deforestation is
challenging the health and livelihoods 
of Indonesian people, flora, and fauna. 
An estimated 100 million local people
depend on forests for their livelihoods
(Mainhardt) and find it increasingly dif-
ficult to make a living. Species such as
endangered Sumatran elephants, orang-
utans, rhinoceroses and tigers struggle
for survival in the forest fragments that
remain. A great diversity of tropical
wood species are being pulped and made
into tissue paper, furniture, or other prod-
ucts that are now ubiquitous in Chinese
and US markets. 
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The Bornean orang-utan (Pongo p ygmaeus 
pygmaeus) depends on Indonesian f orests
for sur viv al. (Sumatra, Indonesia) 

The Kenyah Dayak people depend
on the f orest f or medicinal plants.
(Kalimantan, Indonesia)
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A great diversity of tropical

wood species are being

pulped and made into 

tissue paper, furniture, or

other products that are now

ubiquitous in Chinese and

US markets. 



T
he US depends on Indonesia for a significant
amount of its tropical wood-based product
imports. During 2002, Indonesia is estimated

to have supplied the US with a roundwood equivalent
volume of approximately 4 million m3 of wood-
based products at an import value of $1.8 billion.1

It is estimated that 3 million m3 of this total is
harvested illegally. 

Furniture and plywood are particularly important
items in the context of US timber imports from
Indonesia. WWF estimates that Indonesia directly
supplied one-third of all the tropical wooden 
furniture and plywood that the US imported in 
2002 (see chart below).2

In addition to direct imports, the US is obtaining 
an increasing amount of wood-based products 
(especially plywood, furniture and paper) indirectly
from Indonesia through China, Taiwan, and

Malaysia. China supplies the majority of these 
indirect imports from Indonesia, due in large part 
to a national ban on logging within China which
encourages reliance upon imports of timber and pulp
from Indonesia and Russia. A large-scale relocation
of US investment in wood processing in China also
explains the strong trading relationship between the
two countries. WWF estimates that the US imported
0.5 million m3 of timber products from Indonesia via
China, or 15% of all Indonesian wood products that
the US imported in 2002. Indirect imports of paper
from Indonesia (mainly via China) have accounted
for about half of the US imports of all paper products
since 1998.3

Not only is Indonesian wood important to the US,
but US business is important to Indonesia. In terms
of roundwood equivalent volume, the US was among
the top five direct importers of wood-based products
from Indonesia in 2002. The US is the top importer
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Great Potential for US Companies 
to Impact Indonesian Forests

Indonesia (30%)
Malaysia

Brazil

China Other s <0.15

Taiwan

2002 U.S. IMPORTS OF TROPICAL WOODEN FURNITURE 
AND TROPICAL PLYWOOD FROM ALL COUNTRIES

(total roundwood equivalent volume = 6.2 million cubic meters)

1 This comprised 2.8 million m3 ($1 billion) in direct imports from Indonesia, and 1.2 million m3 ($800 million) which the United States imported
indirectly via other countries that process Indonesian pulp and timber largely into paper and furniture.  

2 Statistics based on 2002 import value as cited in World Trade Atlas (Global Trade Information Systems).

3 Statistics for indirect trade via China based on expert analysis of 2002 data from the following sources: World Trade Atlas, Indonesia Foreign
Trade Statistics (Exports), Malaysia Timber Council, China Customs Statistics Yearbook, Monthly Statistics of Imports – Republic of China
(Taiwan District), Malaysia External Trade Statistics, and other national yearbooks of import statistics.



of Indonesian wooden furniture, as it directly 
imported 40% of all Indonesian wooden furniture
exports in 2002 – nearly three times the volume of
Indonesia’s exports to any other country. It is also the
largest importer of wooden furniture from China,

which in turn purchases much of its wood from
Indonesia. The US is the second most important con-
sumer in the plywood market, having directly import-
ed 10% of all Indonesian plywood exports in 2002. 
The charts below illustrate these figures.4
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2002 ESTIMATES OF INDONESIA’S FURNITURE EXPORTS
(total roundwood equivalent volume = 1.3 million cubic meters)

4 Estimates derived from expert analysis of 2002 data from the following sources: World Trade Atlas, Eurostat, Japan Exports and Imports, 
and Indonesia Foreign Trade Statistics (exports). Figures for indirect trade via China are taken from World Trade Atlas and China Customs
Statistics Yearbook.
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2002 ESTIMATES OF INDONESIA’S PLYWOOD EXPORTS
(total roundwood equivalent volume = 14.5 million cubic meters)
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WWF
believes the power of the US
market can be harnessed to
drive improvements in forest

management in Indonesia. Although illegal and unsus-
tainable logging pervades Indonesia, producing and
manufacturing companies there are moving toward
increasingly responsible levels of forest management
and processing. WWF is facilitating this effort through
its Indonesia Forest & Trade Netw ork (Indonesia
FTN). The Indonesia FTN is an affiliation of in-country
suppliers that currently employ independently certified,
responsible management and manufacturing practices or
are working toward them within specified timeframes. 

Encouraging your existing suppliers to join the
Indonesia FTN or buying from new suppliers who are
participants in the network helps you to manage risks.
Network participation ensures that producers and sup-
pliers are genuinely committed to responsible forestry
and receive the technical support and guidance they
need to achieve certification. While some suppliers
may need time before they can offer credibly certified
products, their progress will be ensured through
regular monitoring.

US buyers can learn more about the companies in the
Indonesia FTN by working through WWF’s Nor th
America Forest & Trade Netw ork (NA-FTN) . 
The NA-FTN works with US companies that obtain 
significant amounts of wood-based products from 
WWF priority regions to increase the level of 
credibly certified products within their supply chains.
Because the US purchases wood-based products from
many different countries, the NA-FTN has close ties 
to Forest & Trade Networks worldwide. 

The Indonesia FTN and the NA-FTN are part of WWF’s
broader Global Forest & Trade Network. For more
information about the GFTN, please see following page.
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Good News: Responsibly Harvested 
Wood Available 
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For More Inf ormation

Nor th America Forest & Trade Netw ork

Jennifer Biringer, Manager 
WWF-US
1250 24th Street, NW
Washington, DC 20037-1132
jennifer.biringer@wwfus.org
www.world wildlif e.org/naftn

Asia Forest & Trade Netw ork

Rodney Taylor, Regional Co-ordinator
WWF International
rodtaylor@wallacea.wwf.or.id
www.forestandtradeasia.or g

Indonesia Forest & Trade Netw ork (Nusa Hijau)

Nurcahyo Adi, Co-ordinator 
WWF Indonesia
Nadi@wwf.or.id

WWF’s Global Forest &
Trade Network

The GFTN is WWF’s initiative to eliminate

illegal logging and improve the management

of valuable and threatened forests. By 

facilitating trade links between companies

committed to achieving and supporting

responsible forestry, the GFTN creates

market conditions that help conserve the

world’s forests while providing economic

and social benefits for the businesses and

people that depend on them. The GFTN is

organized into regional and local Forest &

Trade Networks (FTNs) in nearly 30 nations

in the Americas, Asia, Africa and Europe.

WWF: A Force for Nature
WWF is the world’s largest and most experienced independent conservation

organization. We have 4.7 million supporters and a global network active in

more than 100 countries. WWF’s mission is to stop the degradation of the 

planet’s natural environment and to build a future in which humans live 

in harmony with nature by:

m Conserving the world’s biological diversity

m Ensuring that the use of renewable natural resources is sustainable, and

m Promoting the reduction of pollution and wasteful consumption.

For more information about WWF, visit our Web site at www.world wildlif e.org.
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WWF is the world’s largest and most experienced independent conservation

organization. We have 4.7 million supporters and a global network active in more

than 100 countries. WWF’s mission is to stop the degradation of the 

planet’s natural environment and to build a future in which humans live 

in harmony with nature by:

m Conserving the world’s biological diversity

m Ensuring that the use of renewable natural resources is sustainable, and

m Promoting the reduction of pollution and wasteful consumption.

For more information about WWF, visit our Web site at www.world wildlif e.org.
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By buying products with
the FSC label you are 
supporting the growth of
responsible forest 
management worldwide


