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Editorial

The seventh consecutive event of the global campaign known 
as Earth Hour took place on March 23rd from 8:30 p.m. to 
9:30 p.m. The campaign, which stated timidly in Sydney 
Australia as a revolutionary idea inviting citizens to turn 
off the lights and all non-essential electrical appliances for 
60 minutes, has become so strong that in 2010 it was de-
clared as the cause that has brought together the largest 
group of people for the common good in the history of 
mankind: to raise awareness regarding climate change and 
pollutant emissions. In the present year, 2013, the event 
was successfully held in over 150 countries and 7000 cities. 
In Colombia, the digital strategy exceeded all expectations 
achieving mass participation of thousands of people in social 
media networks as well as receiving support and visibiliza-
tion from multiple media sources.  

Turning off the lights for one hour is in itself a symbolic act, as is the No Car 
Day held in several cities in Colombia. Actions and commitments related with 
this campaign go beyond this particular day. We use the power generated by 
Earth Hour to motivate changes such as those that have taken place in Rus-
sia, where enough signatures were gathered to create a new law protecting the 
oceans from oil pollution and industrial extraction was banned in an area of 
primary forests that is twice the size of France.

In Colombia, the success of the campaign was achieved thanks to the number 
of interactions reached in social networks. The hash tag #unahorapara, which 
was used as the central focus of the campaign so that people would comment on 
what they would do to help save the world during the 60 minute power outing, 
became a trend in social media networks. Because of this success, the goal to 
plant 10,000 trees was tripled. Grupo Éxito, Coca-Cola, Isagén y Syngenta agre-
ed to plant these trees in different municipalities located in Valle, Cauca, Bolivar, 
Cundinamarca, Tolima and Antioquia with the support of ConTREEbute, a 
partner company that specializes in this type of work. Today we can proudly say 
that as a result of this campaign 30,000 trees will be planted in Colombia.

Much of the greenhouse gas emissions are a result of changes in the nation’s 
use of its land such as deforestation and forests -as well as other natural ecosys-
tem- deterioration. Other reasons for this phenomenon are the use of coal and 
oil as energy sources and transportation fuels. Colombia is known as a country 
that produces low emissions given that it has an energy matrix that is based 
on hydropower. However, preliminary studies related to the first phase of the 
Low Carbon Development Strategy (Estrategia de Desarrollo Bajo en Carbono) 
undertaken by the country show worrying trends. These studies suggest increa-
ses in emissions by 2040- in comparison to those for 2004- in all areas assessed 
including power generation, transport, industry, agriculture and livestock as well 

Mary Lou Higgins
Director Subregional 
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NO LIGHT:
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Fonseca is one of Colombia’s most famous pop music artists recognized in the country as well as abroad. Winner 
of two Grammy awards. He is considered to be one of the country’s most influential Twitters with over 2,456,216 
followers. Each time the artist used the hash tag #unahorapara this content was seen by all his followers and 
replicated by many. Caption

Twibbon design, a tool that enables to dress up the profile pictures to support different causes.

as mining.  These increases may 
be in the order of 30% and 70%, 
depending on the sector. 

Clearly the country needs more 
ambitious proposals so that its 
economic growth remains on a 
low carbon path, especially in 
the power, transport, industry, 
mining and agriculture sectors. 
We must search for ways to use 
clean energy as well as research 
about it and implement its use 
given that this is not only ur-
gent, it is possible. South Korea 

-which a few decades ago had a GDP smaller than that of Colombia- has now, 
with excellent results, decided to bet on a Climate Industry as a new Green force 
economic engine.

It is because of all of this that Earth Hour echoes around the world. The idea 
is not only to let your imagination fly, but also to take action concerning our 
consumption patterns and ensure that the voices of hundreds of thousands of 
people have an impact on decisions to seek urgent low-carbon development 
frameworks based on clean and alternative energy sources, conservation, clean 
production systems and integrated and mass transportation systems.

Many people are coming together as we all must and even though today it seems 
small, 60 minutes of commitment to the planet can be a strong and powerful 
way to make a difference.
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They are the centre- piece of delivering our strategic conservation plan and give 
us the possibility to connect the local and the global to achieve our mission: stop 
the degradation of our planet’s natural environment, and build a future in which 
humans live in harmony with nature.

Each one of these initiatives constitutes a centerpiece in our strategic conserva-
tion plan. For every news on this report you can find the correspondent global 
objective that is being accomplished through our achievements and actions. 

WWF GLOBAL
INICIATIVES

WWF is focusing its efforts on
13 Global Initiatives. These are
visionary, large- scale efforts
that can have the potential to
broad the positive impacts across
the widest spectrum of priority
species and ecoregions in which we 
work.
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Using a web and social network com-
munication strategy, WWF Colombia 
has joined Earth Hour with a mas-
sive and unprecedented campaign 
that mobilized thousands of people 
through social media networks. By 
using the hash tag #unahorapara in 
Twitter and sharing the campaign 
content on Facebook and/or submit-

ting their commitment in the organizations web page, people were given 
the chance to give their opinion on what could be done during one whole 
hour of darkness to challenge the climate crisis and save the planet. Fur-
thermore, this strategy challenged some of the country’s largest compa-
nies to take serious steps towards concrete actions related to the topic of 
conservation of natural resources. Our aim: to plant one tree for every 10 
social media interactions achieved. The result: 20.700.000 people rea-
ched and 30.000 trees that will be planted with the help of ConTREEbu-
te, an ally company that specializes on this type of work. Strategic areas 
located in Valle, Cauca, Bolívar, Cundinamarca, Tolima y Antioquia will 
be reforested.

• 30,000 trees will be planted in 6 Colombian municipali-
ties.
• 20.7 million user audience reached through the use of 
the hash tag #unahorapara, which was published and shared (RT) 
20 416 times.
• 74,783 people interacted in social media networks.
• 3,023 people uploaded their social media profile pics via 

Earth Hour Twibbon.
• 1077 signed commitments in the www.lahoradelplaneta.co  
Landing Page.
• 144%  increase in Facebook fans.
• 61%  increase  in Twitter followers.
• Appeared 2 times as a Trending Topic by way of  #unahorapara.
• On average each visitor viewed the contents published on the Landing Page for  
2 minutes and 36 seconds. 
• Over 100 registers  in media as well as active support by media 
partners such as  de El Espectador, Caracol Televisión and Blue Radio among 
others.
• Through their social networks artists and public figures joined Earth Hour. 
Among them were  Claudia Bahamon, Fonseca, An-
drea Serna and Paola Turbay.

COLOMBIA EXCEEDED ALL  
EARTH HOUR 2013,
EXPECTATIONS

ACHIEVEMENTS
OUR 

Our Projects and Goals
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• Massive audience participation was reached at campaign 
events held in Bogota, Medellin, Cali, Cartagena and Yumbo 
with the help of partner organizations.

• From March 20 to 23rd Publik supported the campaign by 
having 18 screens located in different cities projecting EcoTips on environment 
and climate change for an estimate of 6.63o times. 

• The Administrative Department for Sports, Coldeportes, conducted its own 
tree-planting event and linked its social media network to Earth Hour Colombia.

• We achieved a major consolidation of followers in social networks, WWF 
positioning in the media as well as its positioning as a strategic ally of some of 
the largest companies in the country in order to promote and implement the 
necessary changes to deal with change climate in Colombia.

Mailing aimed at businesses and media. Caption 

i
For more information please 
contact Alexandra Gómez at 

agomez@wwf.org.co, 
Communication and Marketing 

Director WWF Northen 
Amazon & Choco-Darien
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Celebrating Earth Hour in Bogota, Colombia

In Cali: 

• About 3oo people gathered at the Jardín Plaza Shopping Center 
where a special event was held. Among other activities, a symbol of 
60 + was made using candles and performing groups were present.

• Almacenes La 14:  Conducted a corporate event involving 
more than 5500 employees, customers and visitors. They shared 

information on the campaign through their various communication 
channels such as billboards, corporate emails, website and social networks. 
All members participated in the event and accepted the challenge of saving 
the Planet.

In Bogotá:

• Paramos Savers: The Ecologic group that divulges the importance of 
moorlands organized an event at Maloka. Its main attraction was the 
presentation of environment friendly means of transportation. About 500 
people attended the evening bicycle ride (Ciclopaseo) and the activity held 
at its planetarium.

• Coldeportes: With an in-house activity, the organization demonstrated 
its commitment to the planet and held a tree planting activity among 
its employees. They shared the campaign message through their social 
networks.

In Cartagena: 

• The Corporación Pulso Verde led the initiative to switch off the lights from 
the cities Clock Tower. Approximately 200 people participated in the event. 

In Medellín: 

• Dozens of participants reflected on the importance of dark skies for 
astronomical observation during Earth Hour in the Planetariums Parque de 
los Deseos. 

In Yumbo: 

• Fundación Nuestra Tierra: Earth Hour was held with an aerorumba 
class in the courtyard of the Mayor’s office with the participation of 
Manuel Antonio Alos (RIP) and the Yumbo dance group. In addition to 
turning off the lights of the main park and the city hall, the dance group 
and participants formed the number 60 + with their bodies under the 
candlelight.
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ACTIVITIES DURING  OUR ALLIES 
EARTH HOUR  

Our Projects and Goals
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After a 10-year process, the forests of the communities 
Río Tupiza and Marragantí received the FSC certification. 
This means that major considerations have been taken 
into account that will allow communities to conserve 
values and maintain the integrity of these ecosystems. 

Moreover, this process will ensure customers that the timber 
produced in the community forests comes from sustainable 
sources.  The announcement was made during The first 
roundtable of Responsible Forest Business that took place 
in Panama on March 18th, where entrepreneurs from Bolivia, 
Canada, Colombia, Costa Rica, United States, Panama and 
Peru got together to promote the transformation of the global 
marketplace and protect  threatened forests around the word. 
Over 70 business meetings were generated at the event and 
negotiations reached over half a million dollars.

La Planada Reserve, Colombia

La Planada Reserve, Colombia
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FIRST FSC CERTIFIED NATURAL 
FORESTS IN PANAMÁ

Our Projects and Goals

i
For more information please 

contact Carlos Espinosa at  
cespinosa@wwf.org.co, 

WWF GFTN Forest 
Program Officer.
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Tupiza River, Panamanian Darien 
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The Citizen Action Discussion 
Group meeting (Conversatorio de Ac-
ción Ciudadana), contemplated under 
the Putumayo Tres Fronteras Project, 
enabled the communities of Puerto Le-
guizamo, located in Putumayo, to re-
ach environmental conflict resolutions. 
More than 25 institutions participated 
in this meeting that opened the door 
to discuss issues that had been ignored 

for years by some institutions; so that these issues may become relevant 
topics in their agendas. An example of these is the contamination of fish 
destined for consumption taken from the Putumayo River. There will 
now be enhanced surveillance activities concerning these practices as 
well as a study of chemical pollution that takes places- such as mercury 
contamination- and the initial stages of the formulation of a fisheries 
management plan will commence.
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Puerto Leguízamo, Colombia

AN UNPRECEDENTED EVENT 
THAT IS TRANSFORMING
PUTUMAYO

Our Projects and Goals
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It was also agreed to draw up an Agricultural and Livestock 
Development Plan taking into account the local seed production 
and Amazonian model production. There will also be a search 
for financial support for the implementation of a Solid Waste 
Management Plan. Activities have already begun to be implemented 
and will bring about results in the medium term.

Thanks to the commitment of the institutions, work will commence in livestock 
conversion processes that seek to reduce the change in land use and limit the 
expansion of the agricultural frontier as well as deforestation. At this point 
productive improvement, environmental impacts of livestock and adaptability 
to the sustainability of Amazonian systems will be taken into consideration.

The discussion group will not only have an impact at the regional level, but will 
bring about local governance results that will contribute to national and border 
processes, as well as aid in the consolidation of  the Programa Trinacional 
initiative and its presence as an instrument for strengthening protected area 
management in border areas.

• 1 year of preparation was necessary to conduct the discussion 
group.
• 31 leaders attended the meeting; among them were farmers 
and indigenous peoples. 
• 35 000 inhabitants is the approximate population that 
was represented in the Discussion Group.

• 25 institutions at the national, regional and local levels were present.  
Among them were ministries, research institutions, departmental offices and 
governors, among others.
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i
For more information please 

contact Camilo Ortega at 
scortega@wwf.org.co, 

Trinational Program 
Coordinator

THE DISCUSSION GROUP
 IN NUMBERS
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In Colombia, shrimp is one of the most important resources 
for fisheries and is a primary source of livelihood for thousands 
of families of the Pacific coast. Its overexploitation, however, 
is putting all of this at great risk. To revert this situation, 
the National Aquaculture and Fisheries Authority (Spanish 
acronym AUNAP) in agreement with WWF implemented an 

awareness and educational campaign in some of the main municipalities and 
cities of this region during the ban season that included posters, brochures, TV 
and radio spots, and a social network/media strategy that enabled the target 
audiences to understand the message and take action. Even though the ban is 
now over, the work is not done. As the post-ban period begins, in our agreement   
with AUNAP we continue to seek ways to raise awareness on the importance of 
this process.

Between January 1st and Fe-
bruary 28th, the Colombian Pa-
cific shrimp ban (shallow and 
deep shrimp) took place as part 
of massive campaign that helped 
fishermen, consumers, and traders 
to understand and become part of 
a measure established by the Go-

vernment to reduce fishing pressure on this resource during its live cycle 
(growth, reproduction and/or recruitment). 

Colombian pacific fisher
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AFTER A SUCCESSFUL CAMPAIGN, 
THE COLOMBIAN PACIFIC 
SHRIMP BAN IS OVER

Our Projects and Goals

i For more information please
contact Luis Alonso Zapata at

lazapata@wwf.org.co, Coast
Marine Coordinator 

WWF Colombia
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