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Campina profile

• International co-operative dairy company
• Turnover: € 3.6 billion
• Employees: 6,811
• Campina's core activities:

– Consumer products: liquid milk, dairy drinks, yoghurts, desserts and cheese 
and butter products

– Industrial products: ingredients for the global food- and pharmaceutical 
industries, milk powder, butter oil, cream products

• Active in more than 100 countries 
• Head office in Zaltbommel (the Netherlands)
• German offices in Heilbronn, Cologne and Goch
• German production sites in Heilbronn, Prenzlau, 

Elsterwerda, Gütersloh, Cologne, Nörton Hardenberg



Campina Worldwide
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Our 4 
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Campina and soy

Sustainability in practice



Actual situation protein source
Grass / maize (70%)

Feed for protein (soy 
(12,5%), maize, beerbostel, 
rape seed etc:  30%)

Argentina: 
GMO soy

Brasil:
GMO soy
Non GMO soy

VS: 
GMO maize waste

Protein supply:

94% is 
import

Protein sources in 
Europe: 
Maize
Clover



Motives to pay attention on soy

• Cows of Campina farmers use soy as an essential protein

• Soy is serious issue because of destruction of tropical rainforest in 

Brasil and Argentina

• Discussions with Dutch NGO’s (e.g. prof. Lucas Reijnders) 

• Sustainable soy is larger issue than GMO’s

• Stepping into a focused dialogue with WWF, Solidaridad, Stichting

Natuur en Milieu



Cooperation with NGO’s 



Agreement with NGO’s

• Main stream sustainable soy is our objective
• For time being: Basel criteria (Pro terra standard)
• Non-gmo is not the main issue, the effects of gmo are
• Green energy principle (can be mixed up with other cattle feed)
• In 2006: 10.000 tons (related to consumer Campina / Landliebe milk)
• In 2007 : 40.000 tons (related to all Campina brand products)
• In 2011 : 150.000 tons (all member farmers of Campina)
• Campina pays extra price to the feed-suppliers



Result of the soy initiative
July 12, 2006: 

•Launch of the initiative

•Dutch prime time news TV



Results in 2006

• Supplier for sustainable soy: Caramaru, Brasil
• Tracking and tracing by Cefetra
• First shipment in Amsterdam in November 2006



Objectives for 2007

• Purchase 40.000 tons sustainable soy
• More suitable for cow cattle feed (standard)
• Further discussion with NGO’s on sustainability 

(e.g. E-Light Program)
• Decrease extra price for sustainable soy
• Further enhanced internal support (Campina

Management League, member farmers)



Plant your own soy

• 10 seeds of sustainable soy
• Put it in a flower pot
• Use it as you wish




