
 

WWF International 

Avenue du Mont-Blanc 

1196 Gland 

Switzerland 

Tel: +41 22 364 9111 

Fax: +41 22 364 0456 

panda.org 

 

 

WWF– World Wide Fund For Nature (Formerly World Wildlife Fund) 

 

 

 

 

 

Media Release           Embargoed for release till 00h01 GMT on 18 May 2016 

 

Small businesses in Asia can help forests and economies grow, new 
report shows 

 
GLAND, Switzerland – Small and medium-sized Asian businesses specializing in forest and ecosystem services can play a 
key role in reducing deforestation in the region, according to a new study. 
 
The Impact in the Forests: The potential for business solutions to combat deforestation in large forest landscapes in Asia 
report, released today, explores ways to create business solutions for deforestation-free trade chains in Asia.  
 
Analyzing the policy and entrepreneurial context in three landscapes across Asia, the report highlights how supporting 
innovative small-scale green businesses could help reverse the current trend where business incentives for promoting 
deforestation remain greater than those for preventing it. The study shows that this trend persists despite recent 
deforestation-free commitments made by several countries and the UN push to halt deforestation by 2020.  
 
The report comes as negotiators meet this week in Bonn, Germany to agree important elements of the new global 
climate deal, including on forests and land use.  
 
“This report shows the importance of bringing together entrepreneur incubators, impact investment and innovation 
support in a more coordinated fashion and increase investment in zero deforestation products,” said Paul Chatterton, 
head of WWF’s Landscape Finance Lab. “Policies and practices need to be focused to assist new business development 
if governments and donors want to meet their deforestation-free commitments.” 
 
A collaboration between five organizations – WWF, Ennovent, Impact Hub, Clarmondial and GreenWorks Asia – the 
report draws on case studies from three key biodiverse countries that represent the range of conditions across Asia 
including: the Central Truong Son area in Vietnam; Kalimantan and Sumatra in Indonesia; and the Terai Arc region in 
the lowlands of Nepal. 
 
The report shows that there is strong potential for innovative green business approaches. Sectoral analyses in the study show the 
kinds of enterprises that might contribute positively to addressing deforestation, such as rubber, cocoa, rattan, essential oils and 
medicinal plants. A good example is The Mountain Institute work to turn medicinal and aromatic plant production as a profitable 
business for small producers.  Since 2001, The Mountain Institute has increased the income of over 15000 farmers through 
training and supporting the sustainable cultivation of plants such as Chiraito (Swertiya chirayita), Lothsalla (Taxus wallichiana) 
(CITES listed), Satuwa (Paris Polyphylla) and Seto Bikhuma (Aconitum ferox, A. spicatum). The institute in partnership with WWF 
and business innovation company Ennovent plans to join forces in the future to secure certifications for organic production, 
quality processing and good forest management – including in the buffer zones of national parks - strengthening linkages to the 
profitable global cosmetic and pharmaceutical industry.   
 
“The creation of forest-friendly business has barely begun,” said Peter Scheuch, Managing Director of Ennovent. “An 
initiative is now needed to build evidence and foster an ecosystem approach to link services, policies and incentives



 

 

The report also looks at the various actors – innovators, investors and connectors – who might be involved in the scale-
up and consolidation phase for forest-friendly initiatives and outlines recommendations to create and replicate 
successful models of deforestation-free social enterprises in other affected areas.  
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For further information, contact: 

Huma Khan, Communications Manager, WWF Global Forest Programme, huma.khan@wwfus.org, +1 202 203 8432 

Raphaele Deau, IIF Project Coordinator, raphaeledeau@gmail.com  

Chakrey Un, Communications Manager, WWF-Cambodia, chakrey.un@wwfgreatermekong.org , +855 23 218 034  

 
About WWF 
WWF is one of the world's largest and most respected independent conservation organizations, with over 5 million 
supporters and a global network active in over 100 countries. WWF's mission is to stop the degradation of the Earth's 
natural environment and to build a future in which humans live in harmony with nature, by conserving the world's 
biological diversity, ensuring that the use of renewable natural resources is sustainable, and promoting the reduction of 
pollution and wasteful consumption. 
 
panda.org/news for latest news and media resources 
 
Partner profiles 

 Ennovent is a global innovation company that helps clients accelerate business innovations for sustainability in 
low income markets in developing countries. Since 2008, Ennovent has accelerated over 250 innovations in 15 
countries through around 60 solutions. 

 Impact Hub is a global network of entrepreneurial communities, workspaces, and programs that inspire, 
connect and catalyze social and environmental impact. Developing local entrepreneurial ecosystems and 
supporting ventures from idea to operations and scale, Impact Hub hosts a diverse community of over 12,000 
members in more than 80 cities around the world. 

 Clarmondial is a Swiss-based independent investment advisory that focuses on practical, profitable and 
creative solutions for social and environmental businesses and their funders. 

 GreenWorksAsia (GWA) is a private company based in Jakarta providing comprehensive sustainability services, 
ranging from environmental and social risk assessment to business planning and project finance advisory 
services.   

 

 

mailto:huma.khan@wwfus.org
mailto:raphaeledeau@gmail.com
http://www.panda.org/news

