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JOB DESCRIPTION 
 

JOB TITLE Senior Communications Manager, Tigers Alive Initiative 

EMPLOYMENT LEVEL M2 – Senior Manager  

REPORTS TO WWF Tigers Alive Initiative Leader 

BASE Singapore 

STAFF SUPERVISED Consultants (where applicable) 

FORMULATED September 2016 

 
 

Purpose of Job 
 
The Tigers Alive Initiative (TAI) is an international WWF program working to ensure thriving, viable wild 
tiger populations in priority landscapes, to establish tiger conservation as a political priority and 
eliminate the trade in tiger parts and products. The purpose of this job is to develop, coordinate and 
implement successful communications strategies that highlight the transformative work done by the TAI 
with the media, the public and important political leaders, and to use effective communication 
approaches including digital media to develop a constituency for tiger conservation through effective 
campaigns and support for advocacy efforts. 
 
 
Key Objectives 
 
1. Lead on the further development and implementation of the communications strategy for the 

WWF TAI. 
 
2. Lead and manage the delivery of internal and external communications for the WWF TAI that 

helps secure conservation wins, strengthen WWF’s profile, and support fundraising.  
 
3. Organize and help implement coordinated and effective campaigns and events. 
 
 
Major Activities 
 
1. Strategy: Develop and implement the communications strategy for the TAI within agreed 

timetables and budgets, ensuring its integration with the policy and program strategies, and 
targeting key audiences to build an international profile for WWF’s TAI and maximising the 
impact of conservation program achievements. 
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2. Assessment: Review existing communications capacity and assets within the WWF Network for 
tiger and related communications with the aim to identify available resources and expertise and 
gaps in assets and knowledge. 

 
3. Research: Oversee and conduct market research as appropriate to inform communications 

strategies, messaging and campaign propositions designed to effectively persuade target 
audiences to help save the tiger, its prey and its habitat.  

 
4. Work Plans: Develop work plans outlining key activities for implementation of the WWF TAI 

communications strategy. 
 
5. Implementation: Lead on implementing the WWF TAI communications strategy, as outlined in the 

workplan, in collaboration with colleagues within the TAI and relevant colleagues across WWF. 
 
6. Campaigns and events: Conceive and develop special campaigns and events linked to the goals, 

objectives and work plans of TAI.  
 
7. Media: Develop and maintain positive working relationships with targeted online, print and 

broadcast journalists, editorial writers and columnists, as well as other media staff. Execute and 
monitor media strategies and activities, including press conferences, one-to-one briefings, press 
release, and other written materials. Handle press inquires and pursue opportunities for 
promoting tiger conservation. Organise media training for staff as necessary. 

 
8. Partnerships: Collaborate with TRAFFIC, to ensure an integrated communications strategy and 

delivery, and identify and build partnerships that support external communications for tiger 
conservation at the regional level. 

 
9. Products: Work with colleagues to produce and commission, as appropriate, editorials, features, 

advertisements, brochures, fact sheets, briefings, position papers, news stories, etc., on key tiger 
issues; and research and commission visuals, videos, photographs, and other footage as 
necessary. 

 
10. Web: Develop and manage the TAI website hosted on WWF International’s www.panda.org. 
 
11. Internal Communications: Use and develop existing platforms (e.g., intranet, WebEx) for effective 

internal communication to build and maintain WWF network buy-in for the TAI and generate 
maximum participation and support. Work closely with implementing offices, donor offices and 
WWF International to ensure close coordination on communications effort. 

 
12. Team Building: Lead, mentor and inspire the virtual Communications Team for the TAI at the 

national, regional and international level. 
 
13. Reporting: Prepare communications project descriptions, budgets, and progress reports on a 

timely basis, as mutually agreed, to the TAI Leader. 
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Participate wholeheartedly in the general activities of WWF-Malaysia, particularly events and activities 
that require the full support and participation of all staff members, whether or not the focus of any 
particular event or activity has any bearing on the job description and assigned project objectives and 
activities. 
  
In the course of performing the duties as set out in this Job Description, the incumbent may be exposed 
to challenging working conditions, especially for field-based staff members. WWF-Malaysia does not 
provide any form of allowance (s) to staff for working in tough field conditions as stated in section 2.4 
Bonus & any form of Allowance (s) for tough field conditions, WWF-Malaysia Staff Guidebook on Terms 
and Conditions of Service, as your salary will commensurate with the duties and responsibilities that the 
job demands. 
 
 
Specifications  
 
1. The ideal candidate should have university-level qualifications in a relevant subject and at least five 

years’ communications experience obtained in a national or high-profile organisation where they 
were responsible for devising, formulating and implementing communication strategies and work 
plans knowledge and passion for conservation, particularly tiger conservation, will be an advantage. 

 
2. Demonstrated experience of working in an international setting is essential, as is success in 

communicating complex issues in a persuasive way to a wide variety of audiences at all levels 
using diverse channels (TV, print, radio, web, etc.).   

 
3. Some experience of communications around international policy institutions and fora are preferable, 

as is experience of working for a non-profit organization. 
 
4. The candidate will have a proven track record in successful international communications strategies 

and activities undertaken in a multi-cultural setting, coupled with the ability to anticipate and 
capitalise on opportunities and achieve high profile results.  

 
5. Experience leading and participating in multi-disciplinary teams and building consensus, optimism 

and confidence in the face of challenges and pressure while charting new territory for the 
organisation, is a must.  

 
6. Familiarity with a wide range of communication tools and approaches, their potential impact and 

their suitability for an organisation like WWF, is also required.  
 
7. Long-term planning and analytical skills, as well as demonstrated ability to multi-task and work 

effectively to tight deadlines without compromising quality, are necessary.  
 
8. Strong interpersonal skills are essential, as are skills in partnership development and the ability to 

develop relationships with a wide range of audiences.  
 
9. Excellent communications skills, both written and verbal, supported by good computer and Internet 

skills, are required. Fluent English is essential; other languages would be an asset.  
 
10. The candidate must also be willing to travel. 
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Working Relationships 
 
1. The position will have a close professional working relationship with the WWF Tigers Alive Initiative 

(TAI) Leader to whom it will be reporting to.  
 
2. The position will work closely with the WWF TAI core team, as well as the WWF International and 

Regional Communications, Fundraising, Program and Policy staff. The post will further require 
regular contact with communications teams in other key WWF offices (e.g., Nepal, India, Bhutan, 
Malaysia, Russia, Thailand, UK, US, Netherlands and International) as well as a very broad range 
of individuals throughout the WWF Network working on communications issues related to the Tiger 
Initiative. 

 
3. Whilst a one-to-one relationship with the TAI Leader and relevant individual members of the 

governing bodies, private sector is critical, the job requires teamwork at all operational levels. 
Expected to work with others in team-spirit for the good of the organisation and towards meeting its 
conservation objectives.   

 
4. Nurture and maintain positive relationships with WWF-Malaysia staff members, Malaysian NGOs, 

government agencies that have conservation objectives and goals that are similar or 
complementary to those of WWF-Malaysia. 

 
 
Fraud & Corruption 
 
WWF-Malaysia is committed to maintaining an honest, open and well intentioned atmosphere within the 
organisation. It is also committed to having a zero-tolerance stance and aims to mitigate incidences of 
fraud and corruption. The Organisation wishes to encourage anyone who has reasonable suspicions of 
fraud/and corruption to report them through the appropriate channels. The organisation also has a 
whistle blowing policy which aims to ensure that any concerns regarding fraud or corruption raised are 
dealt with in an appropriate manner. Employees raising genuine concerns will be protected and their 
concerns looked into whereby rigorous investigation will be conducted as an immediate measure of 
response. 
 
 
Confidentiality, Resources & Authority  
 
1. This job may from time to time involve access to confidential data, which should not be divulged to 

external bodies without the prior consent of the TAI Leader. 
 

2. Has budgetary authority up to a cap that is stipulated and dictated by the ExCo. 
 
3. Expected to take the initiative on behalf of the TAI Leader in carrying out specific tasks and make 

decisions relevant to area of designated responsibility in events or emergency or where urgent 
attention is required, especially when the TAI Leader is away from the office. 

 
4. Where decisions have implications on the entire organisation, first attempt must be to 

communicate this to the immediate supervisor before any decision is to be made. If this fails, 
you are then required to communicate this to the Executive Director/CEO for any decisions. 
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5. All information and material collected during the course of the project / work as well as all outputs 
shall remain the property of WWF-Malaysia. However, Executive Director/CEO may grant 
permission in writing for exclusion of this condition under special circumstances, if applied for by 
members of staff. Members of staff should seek permission in the first instance from their 
Supervisor and HoD before submitting their request to Executive Director/CEO.  

 

Interested applicants can email a cover letter and CV in English to hr@wwf.sg with the subject line 
“Senior Communications Manager, Tigers Alive Initiative”.  Deadline for applications: 15 October 2016. 


