Consumer goods

manufacturers
Assessment questions
RSPO COMMITTED TO  RANGE OF AMOUNT
o WWE  courmy | MEBER? SUSTAMABLE PAMOL  oFPn | Suphcien
(Tonnes) CSPO?

Allied Bakeries (ABF) United Kingdom Yes 2014 1,000-10,000 75-100%
Burton’s Foods United Kingdom Yes 2013 10,000-50,000 75-100%
Cadbury (Kraft) United Kingdom Yes 2010 10,000-50,000 75-100%
Cloetta Sweden Yes 2011 0-1,000 75-100%
Devineau Bougies France Yes 2011 0-1,000 75-100%
La Frangaise
DSM Nutritional Products  Netherlands Yes 2013 0-1,000 75-100%
Findus Group United Kingdom Yes 2015 1,000-10,000 75-100% g
Goéteborgs Kex Sweden Yes 2009 1,000-10,000 75-100% ||
Henkel Germany Yes 2015 1,000-10,000 75-100% B
Iglo Group United Kingdom Yes 2011 0-1,000 75-100%
L'Oréal France Yes 2011 0-1,000 75-100%
Nutrition & Santé France Yes 2011 1,000-10,000 75-100% E
Premier Foods United Kingdom Yes 2015 10,000-50,000 75-100% E
Santa Maria (Paulig) Sweden Yes 2011 1,000-10,000 75-100% =
Saraya Japan Yes 2015 0-1,000 75-100%
The Jordans and Ryvita  United Kingdom Yes 2012 0-1,000 75-100%
Company (ABF)
Sl (B SE United Kingdom Yes 2011 50,000-100,000  75-100% =
Warburtons United Kingdom Yes 2015 0-1,000 75-100% =
Yves Rocher France Yes 2010 0-1,000 75-100%
Ginsters United Kingdom Yes 2012 1,000-10,000 75-100% 8
Harry’s (Barilla) France Yes Other 1,000-10,000 75-100%
Iwata Chemical Japan Yes Other 0-1,000 75-100%
Oriflame Cosmetics Sweden Yes 2012 1,000-10,000 75-100% B
Brioche Pasquier France Yes 2011 1,000-10,000 25-50% _
Cerqueux
H J Heinz United Kingdom Yes 2013 1,000-10,000 25-50%
Karl Fazer Finland Yes 2012 1,000-10,000 50-75% B
Nestlé Switzerland Yes 2015 100,000+ 25-50% B
Remia Netherlands Yes 2014 10,000-50,000 25-50% E
Royal FrieslandCampina  Netherlands Yes 2011 50,000-100,000 50-75% E
St Hubert (Dairy Crest)  France Yes Other 1,000-10,000 75-100% B
Unilever Netherlands Yes 2015 100,000+ 50-75% B
Biscuiterie de I'Abbaye France Yes 2010 0-1,000 50-75%
Danone France Applied 2011 10,000-50,000 75-100% =
LU France (Kraft Foods)  France Applied 2010 1,000-10,000 75-100% E
AAK Sweden Yes 2015 100,000+ 0-25% B
Aigremont Belgium Yes 2015 10,000-50,000 0-25% B
Arla Foods Denmark No 2015 10,000-50,000 75-100% =

. Other: The company has not made a commitment to only use
Book and Claim 5 Mass Balance Segregated CSPO by 2015, but may have made some other statement about
the sustainability of the palm oil it uses.
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NAME

BASF Personal Care
and Nutrition

CSM

Dairy Crest (Group)
Goodman Fielder
Kerry Group
Lantménnen ek for
Lindt & Springli
Mills DA

Smilde Foods (Royal
Smilde)
Vandemoortele
Associated British
Foods (ABF) (group)
Barilla

Levo

Lotus Bakeries

Kao Corporation
Mimasu Cleancare
Raisio

Royale Lacroix
Dragsbaek

Lion Corporation
Nutreco International
Reckitt Benckiser
Vitacuire

Arnott's

Aviko

Co-op Clean

Ecover

Ferrero

OSCAR (Paulig)
Palsgaard

Norlander Zeelandia
Continental Bakeries
Northern Foods
Domstein

Vitré (Lactalis)

Bondues (Lactalis)
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Other: The company has not made a commitment to only use
CSPO by 2015, but may have made some other statement about
the sustainability of the palm oil it uses.
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Farm Frites

L'Occitane

Valio
VAASAN

Brossard

Lactalis (group)
Shiseido

Valpiform)
IGOR

NutriXo

Peerless Holdings

Snack Brands
DLG

Lannen Tehtaat
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Mulder Natural Foods

Compiéegne (Lactalis

Mass Balance

Assessment questions
RSPO COMMITTED TO RANGE OF AMOUNT
MEMBER? SUSTAINABLE PALM OIL OF PALM
R CORITIRY PALM OIL? USED? OIL THAT IS
(Tonnes) CSPO?

Netherlands No Other 10,000-50,000 Some

France Applied Other 1,000-10,000 0-25%

Belgium Yes None 1,000-10,000 50-75%

Finland No Other 0-1,000 None
Finland No Other 0-1,000 None

France Yes no disclosure no disclosure no disclosure

France No None 10,000-50,000 25-50% [%l
Japan Yes Other no disclosure no disclosure
France Applied None 0-1,000 0-25%
Italy Yes no disclosure no disclosure no disclosure
France Yes None no disclosure no disclosure
Australia Yes None no disclosure no disclosure
Australia No None no disclosure Some @
Denmark No no disclosure no disclosure no disclosure
Finland No None no disclosure no disclosure
Segregated
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Other: The company has not made a commitment to only use
CSPO by 2015, but may have made some other statement about
the sustainability of the palm oil it uses.
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