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Climate change is the greatest threat with the 
most immediate impact. It is also the most 
dramatic result of human actions seen in our 
lifetime. This statement is not the personal 
interpretation or revelation of an environmentalist, 
but that of the most prestigious scientists from 
the Intergovernmental Panel on Climate Change 
(IPCC), honored in 2007 with the Nobel Peace 
Prize. 

The increased greenhouse effect, in other 
words the rise in temperature due to a higher 
concentration of greenhouse gasses in the 
atmosphere, has worsened and is not being 
stopped in time. This phenomenon causes 
climate change or global warming and is caused 
by man due to an increase in industrial activities, 
transportation, energy, land use change and 
others. In summary: a growth in population 
in addition to excessive and unsustainable 
consumption, provoking a greater concentration 
of greenhouse gases in the atmosphere. The 
consequences of this can be catastrophic, and 
in fact they already are, causing an increase in 
natural disasters with serious effects on health, 
food production and other economic activities. 

More than 15 years have gone by since 
discussions and international negotiations 
began in efforts to reverse, or at least stop, the 
situation. However, to date very little progress has 
been made. At the end of 2009, in Copenhagen, 
Denmark, an important international meeting will 
be held to make global collective decisions, and 
this time we cannot fail. Failure in Copenhagen 
would be considered as losing our last chance to 
aim significant efforts at stopping the problem.

Whoever you may be, you are important and 
your participation is essential, and I encourage 
you to continue participating in efforts such as 
Earth Hour and, in order to send a clear and 
loud message to those who have the solutions 
in their hands regarding this issue. 

But there are other things you can do as an 
individual or in your circle of friends, family or 
co-workers. The global economic and financial 
crisis is in large part the result of uncontrolled 
consumerism and reveals disorderly, unbalanced 
and unsustainable economic habits on behalf 
of many individuals. The solution to the crisis, 
as well as preventing its reoccurrence, relies 
on adopting global and individual measures to 
reduce costly and excessive consumerism.  

The global financial and economic crisis is in 
large part due to excessive consumerism 
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The graphic and thematic content of this publication is of entire responsibility of WWF Bolivia, the conservation organization, and does 
not necessarily represent the institutional criteria of the institutions mentioned and referenced throughout this publication.

WWF is currently carrying out efforts to 
accomplish this, such as reducing travel, 
increasing efforts in terms of recycling paper, 
lowering our power consumption in the office and 
paying for mitigation services of our institutional 
emissions for inevitable travel. 

We thank all those who join this energy saving 
crusade to reduce excessive consumption, and 
congratulate those who joined Earth Hour and 
converted the idea of turning off the light for one 
hour into ideas that are now used every day.

This WWFolio will be the last edition published 
on paper. As of WWFolio Nr. 18, due in July, our 
editions will be digital and only a printed version 
will be issued at the end of each year, compiling 
the most important events. Thus, the WWFolio 
will be available on our institutional web site 
(www.panda.org/bolivia) and continue to inform 
our readers of our activities, plans, achievements 
and useful recommendations to live in harmony 
with nature and the planet.

Adolfo Moreno – Director a.i.
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EARTH 
HOUR

On March 28th, 2009, at 8:30 pm local time, 
more than 4,000 cities in 88 countries expressed 
their growing concern regarding climate change 
by turning off their lights for one hour sending an 
important, clear and symbolic message to world 
leaders regarding the importance of climate 
change. 

Earth Hour, WWF’s climate change campaign, 
aims at calling attention to the need to find 
solutions for global warming. For the third 
consecutive year, cities and communities turned 
off their lights on the last Saturday of March as 
a symbolic act to encourage individuals and 
companies to save energy in their day to day 
activities. 

The objective set by the organizers for Earth 
Hour 2009 was to reach a billion people in 1,000 
cities, a goal that was widely surpassed with 
more than 4,000 cities having turned off the 
lights of their most emblematic buildings. From 
small island nations in the Southern Pacific to 
the densely populated cities in the Americas, 
millions of people form all walks of life and 
corners of the world participated in Earth Hour, 

casting their vote in the world’s first election 
between Earth and global warming.

Earth Hour was not so much about saving energy 
for one hour on March 28th and was more about 
people acting collectively, sharing their hopes for 
the future and our commitment with the planet 
we live on. It was an effort to create awareness 
and a change in habits over the long term. It was 
one hour in the life of a large scale movement. 

Research entrusted by WWF concludes that 
the three most important actions to alleviate the 
beating from climate change from each home is 
to unplugging electrical appliances that are not 
being used, using low energy light bulbs, and 
walking or biking, even if it is only once a week. 

The planet is nearing a climate crisis. Scientists 
meeting in Copenhagen last March warned that 
global warming is occurring faster than expected, 
and that the point of no return could be near. 
The only way to prevent this is by significantly 
reducing emissions of greenhouse effect gases. 
Our means of living and the amazing wildlife that 
we share the planet with depend on us assuming 
the challenge and acting now.

What Earth Hour demonstrated was the 
willingness to respond. People want solutions. 
People want to take action. People want 
to choose products and services that are 
sustainable. People want governments to act.

© nasa.gov
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Earth Hour in the Bolivian 
Pantanal

In Puerto Quijarro, a thriving municipality in the 
Bolivian Pantanal, the Municipal Government 
led the activities with groups of young adults 
going house to house inviting everyone to turn 
off their main lights that night. There was a 
ceremony that night on the main square, with 
the national and regional hymn being played by 
the naval band.

Practically the entire urban radius turned off its 
lights –voluntarily– and more than 2,000 people 
participated in the celebration on the main 
square. For a small population in which people 
don’t normally involve themselves in collective 
activities, this was without a doubt an important 
step.

Earth Hour in Puerto Quijarro was the 
motivation to do our part for the planet and 
involve a population not very involved in the 
environmental and climate change problem, 
yet whose inhabitants understood, adopted and 
felt they were part of Earth Hour, which gave a 
special meaning to the event.

For WWF Bolivia’s Pantanal Programme, the 
event helped gauging the response to the work 
we’ve been carrying out in the region for the past 
12 years, achieving a good level of sensitivity 
and understanding of environmental issues 
among the local population and key sectors 
such as authorities and media.

© Samuel Sangüeza
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The Bolivian Amazon joins Earth 
Hour from Trinidad

In Trinidad, the Municipal Government, together 
with the local power company, Coserelec, the 
Departmental Government of Beni and other 
local entities, turned off the lights of the main 
plaza in a ceremony accompanied by dances, 
singing, contests and the presence of high 
school students carrying lanterns with candles. 

The enthusiasm of this city was notorious from 
the very beginning, when efforts first began for 
its organization in November; the institutions 
and companies participated with creative ideas 
and strong logistical and promotional support, 
key to the success of Earth Hour in Trinidad. 
The media also gave permanent coverage and 
was very supportive: two press conferences 
were held, generating massive coverage and 
expectation, as well as several announcements 
and press releases weeks prior to March 28th. 

The main square in Trinidad was overflowing 
with visitors on March 28th. Entire families 
came and joined the celebration for a living 
planet and the fight against climate change. The 
celebration consisted of typical Amazon dances 
and music, including the acoustic orchestra from 
the Art Institute of the Autonomous University of 
the Beni “Mariscal José Ballivián” and the youth 
musical group Oxígeno. 

© Manlio ROCA / WWF
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In addition, shopping centers, restaurants, ice 
cream parlors, banks and others participated 
by turning off their lights and using candles to 
attend their clients. The podium was also well 
represented, with representatives from the 
Municipal Government, Parliamentary Brigade, 
Departmental Government, Women’s Civic 
Committee, Cultural Center and the companies 
Coserelec and Nudelpa.

“I feel satisfied because I have noticed 
that in the past few years there has been 
a change in mentality in Bolivia, in terms of 
participating in a conscious effort to protect 
our environment, which has already begun to 
be a victim of the impact caused by pollution. 
The idea a few years ago was that this issue 
was only the concern of large industrialized 
countries and not those of us in the third 
world, since as “large contaminators” they 
should assume the responsibility of the 
damage they themselves caused. Today 
we have the capacity to admit that we are 
also part of the problem, and that this issue 
must be taken very seriously; we need to act 
now in order to mitigate the effects of global 
warming. What’s important is that we have 
begun to do this on March 28th, and we 
must continue with efforts such as this that 
produce positive results!”

Rudy Hoentsch, Coserelec

© Manlio ROCA / WWF

© Manlio ROCA / WWF
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Candle light at the ExpoForest 
during Earth Hour 

The ExpoForest 2009 (International Forest, 
Wood and Technology Trade fair) pavilion in 
Santa Cruz de la Sierra also turned off its non-
essential lights during Earth Hour and used 
candles instead.

For the third consecutive year and within the 2009 
ExpoForest, WWF Bolivia and the Bolivia Global 
Forest and Trade Network (GFTN) organized 
the Business Trade Mission for Wood Products, 
aimed at generating business opportunities for 
the participants of the Bolivia GFTN -certified 
Bolivian producers or those in process of FSC 
(Forest Stewardship Council) certification. 

WWF also had a stand at the ExpoForest, which 
was provided by the Environmental Office of 
the Municipal Government of Santa Cruz de 
la Sierra. The stand provided information on 
the importance of buying certified wood as 
a step towards the conservation of Bolivia’s 
forests, as well as the Responsible Purchase 
Policy adopted by this municipality in 2007. The 
responsible purchase of forest products is an 
opportunity for companies and institutions to 
become actively involved in protecting forests 
by acquiring wood that comes from sustainable 
forest management.

© Aroldo CÉSPEDES / Miradas

© Aroldo CÉSPEDES / Miradas
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Banco de Crédito (BCP)

This bank disseminated the promotional Earth 
Hour video in its 41 national wide agencies during 
several weeks, a pro-bono support estimated in 
35,000.- USD. BCP also gave a similar support 
to Earth Hour in Peru.

Participating cities

Five cities in Bolivia participated in Earth Hour 
2009: Santa Cruz de la Sierra, Trinidad, Puerto 
Quijarro, La Paz and Cochabamba, including 
the support of their respective Municipal 
Governments, as well as the Departmental 
Governments of Santa Cruz, Beni and the 
Germán Busch Province, the Superintendence 
of Electricity, power companies CRE, Coserelec, 
Electropaz, Elfeosa, Elfec and the companies 
El Deber newspaper, Coca Cola and Banco de 
Crédito, together with another 60 institutions 
and companies listed on the back page.

© Saúl Lagrava / WWF

Web page visits 

• In March, 2009, there was an 
85% increase in visitors to the 
WWF Bolivia web page, with 
4,400 visitors registered.

• Hundreds of individuals 
subscribed to Earth Hour online.

Some of the monuments and buildings which turned off their lights

• In Santa Cruz de la Sierra: Redeemer Christ monument, Main 
Cathedral, buildings of the Departmental Government, newspaper El 
Deber and power company CRE.

• In Cochabamba: Main Square, Colón Square and the Redeemer 
Christ monument.

• In Trinidad and Puerto Quijarro: the main squares in each city.
• At the national level: Coca Cola bottling plants and neon signs, as well 

as the neon signs of mobile phone company Viva.

© Samuel Sangüeza
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Earth Hour in other Bolivian 
cities 

In addition to Trinidad and Puerto Quijarro, three 
other cities formally participated in Earth Hour 
(Santa Cruz, Cochabamba and La Paz), with 
support of their municipal governments, power 
companies, NGO Biodiversidad Bolivia and the 
Superintendence of Electricity, among others. A 
summary of this and other voluntary participation 
in not officially adhered cities is provided below.

Santa Cruz de la Sierra

“From now on, this should not be just a one 
day event, but something that occurs everyday 
day”, stated Ms. Silvia Álvarez representing the 
Municipal Government during the inauguration 
of the festivities in Santa Cruz de la Sierra, the 
first city in Latin America to join the campaign in 
2008. Just as Río de Janeiro and Cochabamba, 
this city chose one of its iconic monuments, the 
Redeemer Christ, and its adjacent and popular 
Monseñor Rivero Avenue, with dozens of 
restaurants, bars and cafes, to show its support 
on March 28th during Earth Hour, turning off 
their non-essential lights and using candle light 
instead. The ceremony included the presence of 
local, regional and national authorities, as well 
as artistic and cultural presentations. 

© Juan Carlos TORREJÓN - Gob. Departamental
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The campaign was widely covered nationally 
by the media: written press, billboards, web, 
digital media, mailings, radio, television, movie 
theaters, closed circuit TV in more than 40 bank 
agencies and 30 other establishments, and text 
messages to mobile phones, allowing us to send 
a message to more than one million Bolivians of 
all ages.

Autonomous Municipal Government of Santa Cruz de la Sierra

Santa Cruz de la Sierra, led by the Municipal Government, demonstrated 
once again its leadership and commitment with the environment by 
participating for the second consecutive year in this world campaign. 
In 2008, Santa Cruz de la Sierra was the first city in Latin America to 
participate in Earth Hour.

CRE

The local power company CRE supported the campaign in Santa Cruz 
as part of their programme of responsibility with the community and 
the environment. The Earth Hour campaign strategically aligns itself 
with CRE’s energy saving campaigns promoted in the city and the 
Department.

© Juan Carlos TORREJÓN - Gob. Departamental
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Coca Cola

Coca Cola, under its corporate social 
responsibility programme, strongly supported 
Earth Hour through the production of material, 
dissemination within the media and intense 
internal communication to its more than 500 
employees, as well as turning off the lights 
in seven of their bottling facilities and their 
neon lights all over the country. In addition, 
its employees at the Coca Cola bottling 
company in Trinidad, Nudelpa, participated 
in the festivities held at the main square 
wearing their uniforms and holding candles 
made out of recycled soda bottles.

Massive dissemination

There was a massive dissemination of 
information and messages regarding 
Earth Hour in Bolivia, as part of this global 
initiative on climate change. The main TV 
channels turned off the lights on their sets 
days before March 28th to announce Earth 
Hour. Newspapers gave wide coverage 
to the event and there were at least 200 
articles regarding Earth Hour in Bolivia. 
There was also intense coverage on web 
pages, radio programmes and other public 
ads. Expectations for Earth Hour 2010 are 
considerable.

© Coca Cola

© Coca Cola
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Adeco 

Earth Hour was also supported by diverse neighborhoods and 
communities, which turned off their non-essential lights. The 
Administrator for Condominiums (Adeco) distributed material to more 
than 20 condominiums.

Superintendence of Electricity 

The Superintendence of Electricity participated in Earth Hour by 
investing in massive dissemination prior to the event, producing and 
disseminating t-shirts, banners and brochures, as well as organizing 
three press conferences in the main cities during the last week of 
March; it also supported the adhesion of the cities of La Paz and 
Cochabamba, and accompanied the activities in Santa Cruz de la 
Sierra on March 28th.

© Juan Carlos TORREJÓN / Gob. Departamental
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Cochabamba 

The main local authorities and institutions, in 
response to a city council resolution, turned off 
the lights on the Main Square, Colón Square 
and the Redeemer Christ monument. The city 
government band also gave a performance on 
the main square, within other activities that took 
place. Other local buildings and businesses 
joined in by turning off their lights as well. The 
event generated considerable talk among the 
urban population and aroused expectations.

Duralit, a local construction material factory, 
informed all its employees, distributors and clients 
about Earth Hour in writing and electronically. 
Although the company operates 24 hours a day, 
it turned off its non-essential lights during Earth 
Hour (roughly 120 light bulbs).

In Cochabamba a press conference was 
organized a few days before March 28th 
and for which the municipal government (city 
council and mayor) participated, as well as the 
Superintendence of Electricity and the power 
company Elfec, the NGO Biodiversidad Bolivia, 
Duralit, the oil refinery YPFB and the Cristo de 
la Concordia Association. Once again there 
were several articles in local media, starting with 
Cochabamba’s main newspaper, Los Tiempos, 
as well as national television networks.

“In spite of the limitations, Earth Hour has 
been included in the local agenda and I 
think that for 2010 it will be relatively easy to 
resume and expand this initiative.”

Miguel Cardozo, Biodiversidad Bolivia

© Miguel CARDOZO

14 • WWFolio



El Alto

In the Satellite City neighborhood square, 
the company Domo Jocus led the festivities, 
which included distributing information and 
a presentation regarding the campaign and 
climate change. 

La Paz

The governmental headquarters also participated 
with a celebration led by the Superintendence 
of Electricity, the Municipal Government and 
power company Electropaz, including musical 
performances and information on the campaign.  
More than a dozen schools also participated, as 
well as the Max Schreier Planetarium (part of San 
Andrés Main University), which also organized 
two star gazing groups with telescopes located 
on the Prado Avenue and the Villarroel Square. 
The bus terminal also turned off its non-essential 
lights.

Media coverage was also extensive, with a 
press conference being held a few days before 
the event. A spectacular photo published in La 
Razon newspaper on Sunday, March 29th, gives 
evidence of the massive turning off of lights in 
homes and other buildings in the city of La Paz 
regarding Earth Hour.

Oruro

The Center for Ecology and Andean Communities 
(Cepa), the League for the Defense of the 
Environment (Lidema) and Pastoral Social 
Caritas Oruro (Pascaror) joined Earth Hour 
and encouraged others in the Department to do 
the same. The local newspaper from Oruro, La 
Patria, widely covered the initiative.

Ascensión de Guarayos

This small community, located in the Department of Santa Cruz, also 
participated, turning off the lights in the 1 de Noviembre neighborhood. 
Local leaders led a countdown for turning off the lights at 8.30 pm, and a 
group of indigenous women leaders visited a radio station to give a simple 
but clear message on the subject. Lastly the La Vida Hotel in Guarayos 
also turned off its lights, adhering along with its guests.

“I was amazed at the participation of the Bolivian population and 
companies in Earth Hour; I think our home deserves this. Thanks 
to the planet we are alive, can enjoy ourselves, play and, most 
of all, survive. I am 26 years old and have a 3 year old daughter. I 
am saddened at the thought that perhaps when she is my age, 
she may not be able to enjoy much of what now exists on Earth.” 

Esteban Flores, Tarija

© La Razón

© La Razón
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The media: key allies in Earth 
Hour

Earth Hour is a massive campaign, and media 
coverage was key in getting Bolivians to 
participate. The following was generated in 
terms of media coverage:

• At least 200 articles and ads in the written 
press

• News on the campaign in Bolivia in more 
than 30 web pages (besides WWF’s and 
Earth Hour’s web pages)

• Massive coverage by at least 15 TV 
channels, of which 6 are national networks, 
such as: Activa TV, Red Uno, Cadena A, 
PAT, Full  TV, Unitel, ATB and Megavisión

• Widespread dissemination of spots and 
videos in movie theaters, billboards in 
three main cities, closed circuit TV in 
more than 40 bank agencies and 30 other 
establishments 

• Coverage in at least 30 national radio 
stations.
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Earth Hour worldwide

From the Sydney Harbor Bridge in Australia to the 
Eiffel Tower in Paris and the Redeemer Christ in 
Santa Cruz de la Sierra, more than 4,000 cities 
in 88 countries in 7 continents showed the world 
their concern regarding the threats of climate 
change by turning off their lights for one hour at 
home and at work, as well as in buildings and 
monuments on March 28th, 2009.

This year Earth Hour concentrated on sending 
a powerful message to world leaders to take 
action regarding climate change and to reach 
an agreement regarding a new climate treaty at 
the December UN Climate Change Conference 
in Copenhagen, Denmark. The decisions made 
at that time will define how we deal with climate 
change in the future and make the planet a safer 
place for future generations.

66 national capitals and 9 of the10 most populated 
metropolises on the planet participated in this 
year’s event, along with some of the world’s 
most prominent cities, including:

• Nueva York
• Londres
• Beijing
• París
• Moscú
• Singapur
• Berlín Roma
• Atenas
• Cairo
• Washington DC
• Río de Janeiro
• Dubai
• Ciudad de México 
• Sydney

• Mumbai
• Kuala Lumpur
• Toronto
• Copenhague
• Manila
• Estambul 
• Nairobi
• Bangkok
• Los Ángeles
• Barcelona
• Hong Kong
• Buenos Aires
• Cape Town

© James Alcock / WWF
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The Great Pyramids of Giza, the world’s greatest 
symbol of the power of collective action, head up 
a list of 829 landmarks around the world switching 
off their lights for Earth Hour, including:

• Eiffel Tower in Paris  
• Bird’s Nest Stadium in Beijing
• Redeemer Christ in Rio de Janeiro
• Empire State Building in New York
• Acropolis in Athens
• Colosseum in Rome
• Table Mountain in Cape Town
• Golden Gate Bridge in San Francisco
• Arc de Triomphe in Paris
• Sydney Opera House.
• Petronas Towers in Kuala Lumpur
• Las Vegas Strip
• CN Tower in Toronto
• Burj Dubai ((world’s tallest unconstructed 

building)
• Tapei 101 (world’s tallest constructed 

building)    
• Millennium Stadium in Cardiff  
• The London Eye 
• Niagara Falls in Canada       
• Gaudi Building in Barcelona
• The Merlion in Singapore
• Wembley Stadium Arch in London    
• Sears Tower in Chicago 
• Symphony of Lights in Hong Kong
• Dome of St. Peter in Rome
• Edinburgh Castle

The open nature of Earth Hour was the driving force behind the 
campaign:

• Earth Hour registered 1.1 million on-line friends 
• Earth Hour videos were seen on line every 8 seconds 
• Earth Hour was one of the most popular topics on Twitter
• The term “Earth Hour” appeared online almost 1 million times during 

the last 24 hours leading up to the event.

“Earth Hour was probably the largest public demonstration on climate 
change ever” 

Yvo de Boer, Executive Secretary of the United Nations Framework 
Convention on Climate Change

© www.divshare.com© www.divshare.com

© www.divshare.com© www.divshare.com
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Bolivia celebrated Earth Hour thanks to pro-
bono support estimated at US$ 130,000, and the 
active involvement of more than 80 institutions 
and national companies. The support offered by 
companies in terms of publicity and donation of 
promotional material was at the aforementioned 
amount, yet as a non profit organization we did 
not receive money.

 1. Super de electricidad 
 2. Banco de Crédito 
 3. Viva - Nuevatel 
 4. El Deber 
 5. Gobierno Departamental 
  de Santa Cruz 
 6. Coca Cola 
 7. Mahs 
 8. Mundo Seguro 
 9. Coserelec 
 10. Fun TV 
 11. Tigo  
 12. Cine Center 
 13. Nudelpa 
 14. Fridosa 
 15. Editorial El País 

Support for Earth Hour Bolivia: 
$us 127.000.-
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COLLABORATORS

Municipal Government of Santa Cruz de la Sierra •	
Municipal Government of La Paz •	
Municipal Government of Cochabamba •	
Municipal Government of Trinidad •	
Municipal Government of Puerto Quijarro •	
Departmental Government of Santa Cruz  •	
Departmental Government of Beni •	
Superintendence of Electricity •	
Rural Electrification Cooperative (CRE) •	
Coserelec Ltd. •	
Electropaz •	
Elfec •	
Elfeosa •	
Main newspaper El Deber •	
Coca Cola •	
Banco de Crédito •	
Adeco (Condominium Managers) •	
Alexander Coffee •	
Beni Indigenous Council•	
Biodiversidad Bolivia•	
Bolivian Environmental Law Society (SBDA) •	
Bonaparte •	
Caisy •	
Calles Amarillas •	
Capri Pizza •	
Carlos Valverde Productions •	
Cine Center •	
Departmental Government German Busch Province •	
Domo Jocus Bolivia •	

Duralit •	
El Nuevo Dia newspaper •	
El Pais Editorial •	
Emsic •	
Energy Press •	
Energy Report •	
Entel •	
Feminine Civic Committee of Beni •	
FexpoCruz - ExpoForest •	
Fridolin •	
Fridosa •	
Friends of the Museum Foundation (Fuamu) •	
Fru Gelatto •	
Fun TV •	
Fundesi Pantanal •	
Ganadero Bank •	
Homem Pantaneiro Institute •	
House of Culture of Beni •	
House of Culture of Beni Folkloric Ballet•	
Jalapeños •	
Kamiya Clinic •	
Kivon Ice Cream•	
La Calle •	
La Casona Restaurant •	
La Pascana Center •	
La Taberna Terramar •	
Los Hierros •	
Lider Group •	
Mahs •	

Marea •	
Mariscal José Ballivián Autonomous Beni University•	
Max Schreier Planetarium (UMSA)•	
Milenio Building •	
Mundo Seguro magazine •	
Navy Fifth District •	
November 18th Social Club•	
Nudelpa bottling plant (Coca Cola) •	
Nuevatel - Viva •	
Nuevo Milenio 104.3 Radio •	
Nur University •	
Oriental Ice Cream•	
Oxigeno Band •	
Pantanal Bolivia Network•	
Puerto Quijarro Civic Committee •	
Puerto Quijarro Educational Authority •	
Puerto Quijarro Press Workers Union •	
Redesma •	
Saga •	
Saint Honoré •	
Sernap Otuquis (protected area) •	
Sir Francis •	
Tigo •	
Vamos magazine •	
Y se llama Peru •	
Zorba Cafe Lounge •	

In addition, other organizations such as Avina, AmigaRSE, Bolivian Forestry Chamber, Reboctas, Caracol Architecture, Bolivian 
Forestry Research Institute (Ibif), and many others helped disseminating information on Earth Hour.

We extend a sincere thank you to all these organization because the success of a campaign such as Earth Hour depends on the 
massive dissemination on behalf of as many institutions and companies as possible. 

WWF Bolivia
Calle Los Pitones Nº 2070
Av. Beni, entre 2º y 3r anillo
Santa Cruz, Bolivia
Tel.: +591-3-3430609
Fax: +591-3-3430406
wwfbolivia@wwfbolivia.org
www.panda.org/bolivia

About WWF
The objective of WWF Bolivia, the conservation organization, is to contribute to the 
conservation of the Amazon and the Pantanal, promote and generate sustainable economic 
opportunities for its inhabitants and Bolivia in general.

WWF’s mission is to stop the degradation of the planet’s natural environment and to build a 
future in which humans live in harmony with nature by:

Conserving the world’s biological diversity •	
Ensuring that the use of renewable natural resources is sustainable•	
Promoting the reduction of pollution and wasteful consumption•	

Edition: WWF Bolivia • Production: Fuentes Audiovisuales

The 84 institutions and companies that adhered to the campaign and expressed their support by disseminating information aimed at reducing our footprint in 
terms of climate change are:


