
SOLUTION
EXTENDED PRODUCER
RESPONSIBILITY (EPR)

SHIFT RESPONSIBILITY AND COSTS TO HOLD BRAND 
OWNERS ACCOUNTABLE FOR THEIR PLASTIC 
PRODUCTS AND PACKAGING’S END-OF-LIFE IMPACTSGOVERNMENT BRAND OWNERS

S O C I A L E C O N O M I CE N V I R O N M E N TA L
REDUCED OVERALL PLASTIC USE

IMPROVED END-OF-LIFE TREATMENT (E.G. 
SEGREGATION, COLLECTION, RECYCLING)

COST-EFFICIENT WASTE MANAGEMENT SYSTEMS

RELIEF TO OTHER SECTORS NEGATIVELY IMPACTED 
BY PLASTIC WASTE (E.G. FISHING, TOURISM)

REDUCED ORGANISATIONAL AND FINANCIAL 
BURDEN TO GOVERNMENTS

INFORMAL SECTOR INTEGRATION

GOVERNMENTS, COMPANIES AND CIVIL SOCIETY NEED TO COLLABORATE TO IMPLEMENT EPR SCHEMES
SUCCESSFUL EPR IMPLEMENTATION IN OVER 30 COUNTRIES AND 400 SCHEMES GLOBALLY
EPR SCHEMES IMPLY SIGNIFICANT ENVIRONMENTAL, SOCIAL AND ECONOMIC BENEFITS

8 MILLION METRIC TONS OF PLASTIC
ENTERS THE OCEAN EVERY YEAR

MORE PLASTIC THAN FISH
IN THE OCEAN BY 2050

860 MILLION METRIC TONS OF CARBON EMISSIONS
THROUGH PLASTIC IN 2019

700 SPECIES THREATENED
BY MARINE DEBRIS

VISION
PLASTICS
CIRCULARITY

THE PLASTIC CRISIS CAN BE SOLVED BY TRANSFORMING OUR LINEAR ECONOMY INTO A 
CIRCULAR ECONOMY
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EXTENDED PRODUCER RESPONSIBILITY (EPR)
PROBLEM
A PLASTIC
CRISIS



GOALS
M O B I L I Z E  G O V E R N M E N T S  T O  I N C O R P O R AT E  E P R  I N T O  T H E I R  L E G A L  F R A M E W O R K  

FAC I L I TAT E  M U LT I - N AT I O N A L  A N D  L O C A L  C O M PA N I E S  T O  TA K E  R E S P O N S I B I L I T Y  F O R  T H E I R  P L A S T I C  
P R O D U C T S  A N D  PAC K AG I N G ’ S  E N D - O F - L I F E  I M PAC T S

CONTRIBUTIONS
D E V E L O P  S T U D I E S,  A N A LYS E S  A N D  R E C O M M E N D AT I O N S  F O R  G O V E R N M E N T S  A N D  B U S I N E S S E S  R E L AT E D  T O  
S E T T I N G  U P  C O U N T RY-S P E C I F I C  E P R  S C H E M E S

FAC I L I TAT E  T H E  P R E - O R G A N I Z AT I O N  O F  S YS T E M  O P E R AT O R S  BY  E N G AG I N G  C O M PA N I E S,  G O V E R N M E N T S  
A N D  C I V I L  S O C I E T Y

D R I V E  T H E  A D O P T I O N  O F  E P R,  S C H E M E S  AC R OS S  1 8  C O U N T R I E S  W I T H  S T R AT E G I C  F O C U S  O N  S O U T H E A S T  
A S I A  T H R O U G H  P O L I C Y  A D V O C AC Y  A N D  C O R P O R AT E  E N G AG E M E N T

WWF’S WORK
ON EPR

R E D U C E  U N N E C E S S A RY  U S E  O F  P L A S T I C S

TA K E  R E S P O N S I B I L I T Y  F O R  T H E  M A N AG E M E N T  
O F  P R O D U C T S ’  E N D - O F - L I F E  I M PAC T S

S U P P O R T  T H E  C R E AT I O N  O F  E P R  S C H E M E S
I N C L U D I N G  C O N S U M E R  AWA R E N E S S  
C R E AT I O N

S E T  N AT I O N A L  S E G R E G AT I O N,  C O L L E C T I O N
A N D  R E C YC L I N G  TA R G E T S

C R E AT E  A  C O H E R E N T  E P R  F R A M EW O R K

M O N I T O R  C O M PA N I E S ’  P L A S T I C  U S E  A N D
E N F O R C E  E P R  L E G I S L AT I O N

CALL TO
ACTION

GOVERNMENTS SHOULD COMPANIES SHOULD

DETERMINES BRAND OWNER CHARACTERISTICS AND PRODUCTS SUBJECT TO EPR
DEFINES STANDARDS FOR FEE MODULATION (E.G. DIFFERENTIATION BY RECYCLABILITY, MATERIAL TYPE)
SETS TARGETS FOR COLLECTION AND RECYCLING
MONITORS COMPLIANCE AND ENFORCES LEGAL EPR FRAMEWORK

BRAND OWNERS SYSTEM OPERATOR(S)

CONSUMERS WASTE MANAGERS

PAY EPR FEES

CONTRACT AND PAY

REPORT ON COLLECTION,
RECYCLING AND DISPOSAL

SELL PRODUCTS

DISPOSE PRODUCTS

INFORM AND EDUCATE
ABOUT WASTE REDUCTION,

SEGREGATION ETC.

GOVERNMENTEPR 
SETUP

PACKAGING FLOW
CASH FLOW
COMMUNICATION

LEGEND:

IF YOU GOT EXCITED TO LEARN MORE ABOUT OUR WORK AND WOULD LIKE TO ENGAGE WITH US, 
PLEASE VISIT WWW.PANDA.ORG/EPR

https://wwf.panda.org/?356332/Extended-Producer-Responsibility-Project

